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THE Canning TRADE 


ZASTROW'S PATENT HYDRAULIC CRANE 
STEAM IMPELLED 4 


tir 


The Crane shown is entirely of iron and steel put together in the s‘rongest 
pysible manner sSt-am used as impellirg force is verysrall (ne nen 
can o erate it. hawng conirol by means cf the shifter handle. cr 
st~pping the goods at d‘sired point. Hand power can be attacked ata 
additional eest._ thus adding ancther desirah e festure. No belts to get injured 
by st.am. All that's needed is a steam pipe and an exhaust pipe, 


GEO. W. ZASTROW, Mechanical Engineer 
(494-1410 THAMES STREET BALTIMORE, MD. 


The Blakeslee Simplicity 


CAN-RIGHTING MACHINE 
Is Right in Every Respect 


It will save its cost in 
one season in the aver- 
age canning factory. 
For prices, terms, etc., 


address 


A. K. ROBINS & CO., 


Agets tor Baltimore District 


or the manufacturers 


BURDEN & BLAKESLEE 
Cazenovia, N. Y. 


WHEELING CANS 
are made from Prime 
Tin Plates throughout 
and are strictly outside 
soldered. 


Johnson=-Morse Can Co. 


Oliver J. Johnson, President A. A. Morse, Vice-President Wheelin g, W. Va 


Wheeling, W. Va. Chose, Wis, 


WHEELING CANS 


WHEELING CANS 
represent the very high- 
est type of fruit can in 
workmanship and ma- 
terial. 


SUCCFSSONRS TO 
Wheeling Can Co. 
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THE Canning TRADE 


Ayars Machine Company, 


Power Washer and Scalder Belt Power Crane Exhauster 


SEND FOR CATALOGUE AND FULL: INFORMATION 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., HAmi.Ton, Ont., Sole Agents for Canada. 


a” 

Universal Continuous Capper King Tomato Filler ae. 

Universal Syruper Double Tomato Filler Pulp Machine 2. 


4 THE Canning TRADE 


Bucket of The Sprague Sanitary Conveyor 


SANITARY CONVEYOR SYSTEMS FOR PEAS 


We Furnish Complete Systems and Superintend Installations 


The Plummer Blancher 


THE SCIENTIFIC BLANCHING METHOD FOR PEAS 


The Plummer Pea Filler 


The Filler that does not damage the Peas 
Saves Labor Cuts Hand Picking over 507% and Avoids Cloudy Liquor 


The Reynolds Pea Cleaner and Thistle Separator 


Send for Special Circular of Our Sanitary Metalic Picking Tables 


If you want to make your Pea Packing Plant Sanitary, 
Up-to-Date and Equal to the Best, WE CAN HELP YOU! 


SPRAGUE CANNING MACHINERY CO. 


44 MARKET PLACE 222 N. WABASH AVENUE MAJESTIC BUILDING 
Baltimore, Md. Chicago, III. Milwaukee, Wis. 


“Tf it is used in a Canning Factory We Furnish It”’ 
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BALTIMORE, MONDAY, NOVEMBER 18, 1912. 


PACKERS’ 
CANS 


AND 


SOLDER-HEMMED CAPS 


In the manufacture of our 
Packers’ Cans and Solder 
Hemmed Caps particular 
attention has been given to 
Workmanship and Quality. 
Let us prove this to you 
the coming season. 


SOUTHERN CAN CO. 


BALTIMORE, MD. 


WEEKLY REVIEW. 


Of the Canned Foods Situation. Market Reports. 
Conditions and Changes. Outlook. 


The most important happening of the week has just 
been reported to us by our representative, who journeyed 
to Chicago to attend the meeting of the Executive Com- 
mittee of the National Canners’ Association. A full re- 
port of that meeting will be found on another page of this 
issue. 

The important happening which we refer to is the 
naming of “Canned Food Week” for the first week in 
April. Extensive plans are in hand and proper arrange- 
ments will be made to make this the biggest week in the 
year for canned foods, and every holder of any kind of 
food in cans, whether fruit, vegetables or fish, must figure 
on a good demand previous to, during and immediately 
after that week. It goes without saying that.the great 


American public will be stirred by the work that will be 


done by the committee in charge, by the advertising 
that canned foods will secure in one way or another, and 
that a tremendous demand will be made upon the retail 
grocers of the country. 

Business during the past few weeks has been better 
than usual, but with the naming of the date for the “big 
week” undoubtedly wholesale grocers will promptly fig- 
ure on their requirements and take hold accordingly. 
‘We are approaching, if indeed we have not already ar- 
rived, the holiday season of the year, when canned foods 
are forced to take a back seat, more or less. It is a fact 
that they have béen taking this “holiday” less and less 
every year, but nevertheless housewives have not, as a 
body, learned that food in cans is just as good at Thanks- 
giving as it is in February, and the demand is expected 
to slacken up somewhat. This let-up has not occurred 
as yet; the steady buying has continued as reported in our 
last, and tomatoes bid fair to advance. There appears to 
be no large amounts being carried in the public ware- 
houses who usually handle the bulk of the surplus stocks 
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6 THE Canning TRADE 


during the winter season. 
he finds most of the large ¢anners sold up to as near their 
limit as they care to be at this season of the year, and any 
stocks that are being carried as a surplus are more likely 
to be in the jobber’s warehouse than in the canners. 

The situation as regards Corn remains about the 
same as reported last week. Many in position to under- 
stand the condition of the market predict that a rise in 
Corn is sure to come before next packing season, and 
may be due very shortly. It is true that some buying has 
been going on during the past week, but according to 
the most reliable information we have, there does not 
appear to be as many large orders as some holders would 
like to receive. How long Corn will continue to be the 
cause of the “low cost of living’—‘the salvation of the 
poor”’—is hard to say at this writing. Canned Corn is 
without a rival just now, for it can be bought for much 
less than most other articles of food, quantity and qual- 
itv considered, and is creating new business every day. 
Those who never ate corn before are eating it now be- 
cause of the low price, and are likely to continue to do 
so even alter it has advanced, because there is a delicious- 
ness to canned corn that cannot be substituted. We look 
jor an early appreciation of this article by the public, then 
an immediate appreciation by the jobber, with a rush to 
cover. 

Canned peas continue to be firm, and Wisconsin 
packers are not disposed to sell a very great quantity of 
their 1913 pack until some idea of the coming season can 
be had. There are a few packers who are already re- 
porting themselves as sold up to the limit, while others 
prefer to hold orders in abeyance, reserving the right to 
decline entirely or fill on a pro rata basis. Sales in spot 
peas continue in a moderate way, jobbers ordering only 
sufficiently to fill their actual wants. The situation as re- 
gards Peas is decidedly favorable to the packer, and most 
canners know of the conditions existing, so that they are 
not worrying about the sales’ end of their business. 
Preparation for next season’s packing is more interesting 
now than anything else. 

In the line of fruits the market is not very interest- 
ing; in fact, there is very little to report. Local packers 
do not care to go into Apple packing at the present low 
prices for the goods, and only slight activity is noticed. 
There was a light pack of Apples last season, and the 
supply on hand is extremely small, notwithstanding the 
low prices. This article depends very much upon the 
pie makers and bakers for consumption, but if a well- 
directed advertising campaign were launched to instruct 
the housewives of the merits of canned apples over the 
dried stock, and the very low cost of the canned article, 
in comparison to the “fresh,” cold-storage apples. which 
she buys during the winter months, we feel confident 
the demand for this article would far exceed the present 
light pack. Canned, apples are very rarely used in the 
home, but when well packed they are superior in every 
way to anything in competition, and equal the home- 


In fact, one broker says that. 


cooked product at less cost and considerably less trouble. 
We think there is a big’ field here for canners, that has 
never been properly looked after. 


The only other article in the fruit line of interest is 
the new pack of pears, which is meeting with a fairly good 
sale. The quality, as a rule, is reported very good, and 
a steady sale of small lots is being made. 


The market in general is quiet, and there is only 
the usual amount or sprinkling of orders being received 
by the brokers. They are resting on their oars and “wait- 
ing for something to turn up.” Buyers make a promising 
nibble, hang on a while but either satisfy themselves 
with a small bite or drop the line altogether with a 
promise to keep the matter in mind. However, this does 
not mean that there is no business; on the other hand, it 
means that the jobbers are rather on the fence and unde- 
cided whether to buy heavily or satisfy their actual wants 
and await developments, hoping the market will show 
a change more to their liking. 


The other market centers are reported elsewhere 
and the current prices will be found on another page. 


THE WESTERN ASSOCIATION MEETINGS. 


In this issue we publish a very full and complete report 
ef the recent meeting of the Western Association of Canned 
Food Packers at Chicago. 


We had arranged to have the full report of the Indian- 
apolis meeting, held there on the 14th, sent us by telegraph, 
but certain delays on account of many of the members hav- 
ing attended the meeting in Chicago has made it impossible 
to get an accurate report of this meeting in time. It will, 
therefore, be published in our issue of the 25th. 


IT CAN BE DONE. 


Somebody said that it couldn’t be done, 
But he, with a chuckle, replied 

That “maybe it couldn’t,’” but he would be one 
Who wouldn’t say so till he’d tried. 

So he buckled right in, with the trace of a grin 
Qn his face. If he worried, he hid it. 

He started to sing as he tackled the thing 
That couldn’t be done, and he did it. 


Somebody scoffed: ‘‘Oh, you’ll never do that; 
At least, no one ever has done it.” 

But he took off his coat and he took off his hat, 
And the first thing we knew he’d begun it; 

With the lift of his chin, and a bit of a grin, 
Without any doubting or quiddit; 

He started to sing as he tackled the thing 
That couldn’t be done, and he did it. 


There are thousands to tell it cannot be done, 
There are thousands to prophesy failure; 

There are thousands to point out to you, one by one, 
The dangers that wait to assail you; 

But just buckle in with a bit of a grin, 
Then take off your coat and go to it; 

Just start in to sing as you tackle the thing 
That ‘‘cannot be done,’”’ and you’ll do it. 


—From ‘‘Kellog’s Square Dealer.’”’ 
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notes of interest. 


New York, November 15. 


The Market.—-Revival of trade in other departments 
has exerted an influence upon canned foods, and busi- 
ness has improved during the week. Sales of: vegetables 
have been better, but fruits and fish are stili more or less 
dull. Tomatoes have been firmer and trade has increased 
under heavier demand from retailers. In other directions 
little change has occurred and business has been done 
substantially as previously reported. More inquiry is 
noted, and this usually leads to increased sales. Holders 
are confident of their position and refuse to make con- 
cessions, even when by so doing they would secure more 
business. The tendency appears to be strongly upward 
upon all favorite lines, with little indication of depres- 
sion in the near future. 


Tomatoes.—Offerings have been rather free, based 
upon 85@87'%c. for standard 3s, factory, and 6714@7oc. 
for 2s, factory. Where stock grades are a trifle below full 
standard these figures can be shaded, but the best qual- 
ity is held firmly up to these quotations. New York buy- 
ers have come into the market this week, since they re- 
quire supplies to satisfy their retail trade. The position 
of the market is looked upon as favorable to an upward 
movement after the turn of the year, but for the present 
little change is anticipated. Estimates of the 1912 
pack are quite as varied as they have been hereto- 
fore, running from 10,500,000 cases up as high as 12,- 
000,000, but few exceed the latter figure, and most are 
more conservative, placing the output somewhere be- 
tween these two extremes. No. 10s are not wanted as 
freely as the other sizes, and the price ranges from $3.15@ 
3.20, factory, with movment a bit slow. 

Corn.—Good stock is wanted and holders are firmer, 
basing their quotations upon inside figures. Maine fancy 
is hard to find and up to $1.05 is asked, with here and 
there a brand held at $1.10. It is said that this figure will 
not buy long from first hands, if it will even now. South- 
ern corn is about the same, with interest centering chiefly 
in the satisfaction of relatively light orders. 

Peas.—No large buying interest is reported. Ordi- 
nary grades are not wanted, and fancy sorts are hard to 
find. A few seconds in early Junes have sold at $1.05, 
“and standards can still be obtained at $1.10, delivered. 
Western stock is hard to find, especially if the grade is 
anywhere near satisfactory, at less than quotations. 
Some sales of No. 2 Alaska were reported at $1.00. A 
good business has been done in some directions in No. 3s, 
but, in the main, the situation has not changed. Nothing 
has been done in futures, both buyers and sellers refusing 
to offer or accept orders. 


String Beans.—A shade firmer market is reported on 
Nos. 1 and 2 state Refugees, but buyers object to paying 


The New York Market 


Tendency upward—Tomatoes firm—Corn steadier—Peas quiet—Other market news and 


Reported by Telegraph 


No. 2s can be bought at $1.45. A few No. 3s have sold at 
$1.00. Cuts are easy, with sales made below quotations. 
Southern green No. 10s have sold at $2.45, delivered. 

Spinach.—Stock is more freely offered at 95c. for 
No. 3s, and $3.00 for No. 10s, factory. The situation 
proffers no immediate change of importance. 

Beets.—Good stock is offered at 72%c. for No. 2s, 
factory, and &5c. for No. 3s, factory. Movement is rather 
light. 

Asparagus.—Spot stocks are held with confidence, 
but movement is light because of lack of demand. 


Succotash.—A little increase in demand is noted, 
though price changes are few, and the market remains 
firm under present circumstances. 


Pumpkin.—More movement has been noted during 
the week, though little tendency to increase quotations 
has appeared. The outlook indicates a fair degree of 
business indefinitely. 


Fruits.—For most supplies in the list a fair demand 
is reported, though price changes are too few and too 
inconsequential to offer encouragement to any demand 
but for the goods required for immediate consumption. 
Holders are generally firm, preferring to await the tend- 
ency to develop into something different before offering 
too freely. 

Apples.—No. to state pack are firm in best brands, 
and packers steadily decline bids below $2.25 delivered. 
Standards are a shade weaker, based on $2.10@2.20. 
Southern No. tos are offered freely, but there is no in- 
terest. : 

Pineapples.—A seasonable demand is noted, with in- 
creasing tendency in the movement. Hawaii has no sur- 
plus, notwithstanding the pack was larger than ever be- 
fore, exceeding 1,000,000 cases. Southern pack are re- 
ceiving more attention, and all supplies are held firmly 
up to quotations. 

Peaches. — Southern stock is a shade firmer and 
movement is about steady at present rates. Pie grades 
are wanted and hard to find at present values. Holders 
are indisposed to sell. California pack are held with 
growing confidence, and No. 2% extras are hard to find 
at less than inside figures. No. 3 Southern yellows have 
been sold at $1.47% for New York account. Business 
has been done in extra standard 3s at $1.65 laid down. 
Pie grades, unpeeled, have sold as high as $2.75 laid 
down... 

Apricots.—_The market is firmer, and sales are made 
at substantially full outside prices. Extra and extra 
standard grades are hard to find, and holders are con- 
vinced that they will be able to secure more by holding 
on a while longer. 


the advance, consequently little or no business is done. 
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Cherries.—Not much difference is noted in the mar- . 


ket and sales are made in a small way only. Business is 
done merely to satisfy the daily requirements of dealers. 

Plums.—Conditions change but little, and sales are 
made only in a desultory way. 

Rhubard.—Not much business, though there is still 
some demand for it. Quotations range up to $5.60 for 
No. Ios. 

Raspberries.—No. 2s are quoted at 721%4@75c., and 
No. ros at $5.75. 

Blueberries.—Southern No. 10s are quoted at $6.00, 
and no other variety is now available in any considerable 
quantities. 

Strawberries.—No. 2 extra standard are held at 95c.; 
No. 2% standards at $1.45, with it possible to buy as low 
as $1.27%. No. tos are quoted at $5.25. 

Gooseberries.— No. 2s are quoted at goc., with some 


offered as low as 87%. No. tos are held at $4.75, and 
movement is limited. 


Salmon.—The market indicates that supplies are held 
with confidence, especially on the finer sorts of Chinook 
flats, Red Alaska talls and halves of all varieties, espe- 
cially Columbia River. Pink talls are offered a little 
more freely, based upon 75@8oc. The Coast market is 
a shade firmer, but movement has declined. Foreign 
trade in salmon was never as heavy as this year, and ex- 
port traffic will go far toward removing danger of com- 
petition by shipping the surplus abroad. Red Alaska 
talls are selling fairly well at $1.55 laid down. Pinks 
are still offered at 75c. and 65c., Coast. Some holders 
might be willing to shade these figures. Sales have been 
made by outside interests at 62%c., Coast. 

Sardines.—The domestic market is. firmer on quarter- 
oils key cans. An advance to $2.25 f. 0. b. Eastport has 
been made this week. A moderate stock only is reported, 
due to the reduction in the run of fish. There.is no change 
in prospect in the finer grades. Imported stock is not 
freely offered, and ‘the price remains firm. 


PICKED UP IN THE MARKET. 


A sale of 300 cases No. 1 pink salmon was reported at 
75¢., laid down. 

George W. Smith, of G. W. Smith & Sons, White 
River Junction, Vt., was a visitor in the West Side mar- 


kets this week. He is one of the leading grocers of that 
part of the country. 


J. A. Robertson, Chicago, has been a visitor in the 
West Side houses this week. 
A car of No. 3 Spinach was sold at $1.05 laid down. 


Several sellers of pink salmon at 75c. for talls have 
appeared recently. 


No. 3 new pack Spinach sold reasonably well at 


97%c. laid down. Packers in the South show more anx- 
iety to sell new pack. 


Clinton L. Baxter, of the Portland Packing Com- 
pany, Portland, Me., has been in town this week. He 
doesn’t speak very hopefully of the season just closed 
in his state, and seems to think that the shortage will 


be worse than now expected in the particular depart- 
ment of corn. 


Grafton Johnson, the big Western canner, made one 
of his flying trips to New York during the week, spend- 
ing a few hours only in the West Side trade, closeted 
most of the time with E. L. Heebney, of J. M. McNiece 
& Co., his local agents. He was gone a!most as quick 
as he arrived. 

Coast reports are to the effect that asparagus pack- 
ing will clean up on all grades this year. 

Sauerkraut has sold at 57'%4c. for No. 3s and $2.00 for 
No. 10s at the factory. This is a slight reduction from 
opening. 

New York No. 10 Spinach sold at $3.25 laid down. 
A few lots of No. 3s have been picked up during the past 
few days at 95c., factory. No. 3s can be had at 75¢c. 

Several factors now in operation are picking up all 
the cheap corn offered. Some sales have been made, it 
is said, at 52%4c., factory. 

Very little demand has developed for pumpkin. Of- 
ferings in Southern and Western pack at 52%4c. for No. 
3. This is usually the season for the most rapid con- 
sumption. HUDSON. 


THE TRUTH ABOUT OYSTERS. 


[From Leslie’s. ] 


The popular tendency to exaggeration is illustrated in 
the case of the recent attacks on the wholesomeness of oys- 
ters. There have been some instances in the past fifteen 
years in which illness was ascribed to eating oysters, but in 
most of these, where circumstances permitted a thorough in- 
vestigation, it was found that the accusations against the 
oyster originated in the imagination, and, in one or two cases 


‘at least, to a desire to attract public attention on the part of 


persons who placed the matter in print. 

The real facts concerning oysters are that a large pro- 
portion of the foods and drinks of which we partake every 
day are more likely to be unwholesome than oysters, because 
oysters are now principally grown in the deep, pure waters of 
the large bays and sounds, where they are continually swept 
by the clean, salt-water currents. These grounds are miles 
from land and are remote from all sources of contamination. 
Not one bushel of oysters in one thousand has any chance to 
become contaminated. 


NORWEGIAN FISH SEASON. 


The 1912 catch of sprats has been considerably above 
the average. The catch in June, July and August this year 
was 329,550 skjaepper (1 skjaeppe equals 22 quarts), the 
value of the catch being $206,541, while last year the catch 
was 232,000 skjaepper, valued at $135,876. The average 
price this year paid by the canning factories to the fishermen 
for sprats was $0.63 per skjaeppe, while last year the average 
price was $0.94 per skjaeppe. 

The quality of the fish this year has been very good, 
and even though the fishermen have received less for their 
fish than last year, more fish were caught this year. This 
season has, therefore, been a very good season for both the 
fishermen and the canning factories, which is of great im- 
portance to this district, there being about 40 canning fac- 
tories in the district. 

Of the $719,566 exports to the United States, as declared 
through this consulate for the quarter ended September 30, 
1912, sardines represented $470,304; herrings in oil, toma- 
to or bouillon, $103,774, and salt mackerel, $99,453. 
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THE Canning. TRADE 


Avoid Cracked Flanges, Use “BLISS” 
No. 15 K. Automatic Round Can Flanger 


An entirely Automatic Machine of the four chuck type, 
continuous in operation. The movements of the chucks are so 
laid out that they are comparatively slow and the bodies are 
flanged without danger of cracking the tin. It is arranged 
with automatic Body Feed, and handles can bodies from 2 to 
656 inches in diameter at the rate of 100 to 150 a minute. 
The friction clutch with which it is fitted allows of independ- 
ent operation and instant control. 


“Builders of the Complete Line” 


Can Machinery Catalogue 14 T, on request 


EF. W. BLISS CO., 25 ADAMS STREET, BROOKLYN, N. Y. 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


CANNERS 
HICAG( 


BRANCH OFFICES 
BALTIMORE: CINCINNATI STLOUIS. 
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The Chicago Market 


Fine quality tomatoes in good demand—One corn deal—Canned food week launched— 


Some good suggestions. 


Reported by Telegraph 


Chicago, November 15, 1912. 


The Weather.—For a week the weather in Chicago has 
been most delightful and our belated Indian summer has 
tempted our people to lay aside overcoats, furs and wraps, 
and to get out into the sunshine and enjoy the delightful 
breezes from the lake. The bitterness and disappointments 
of politics have been forgotten, and everybody is busy trying 
to catch up and keep up with business, which is very active. 


Canned Tomatoes.—There is a demand for extra stand- 
ard and strictly fancy quality of No. 2 and No. 3 size canned 
tomatoes, which it seems difficult to supply, as buyers have 
become exceedingly fastidious as to color, fill and style. The 
goods are wanted almost entirely for private labels, and if 
the quality cannot be had, the buyers will merely discontinue 
the labels rather than to discredit them by putting them on 
goods that are not equal in all respects to their former stand- 
ards. 


Ordinary standard qualities are not wanted, and the No. 
10 size has now advanced to a price that is far beyond the 
relative price which is being asked for the No. 3 size and 
are not wanted. 


Canned Corn.—I have heard of offers that have been 
made of prices delivered at Chicago, but I have heard of 
none that have been accepted except one, and that was for 
47% cents per dozen unlabeled f. o. b. Chicago, but with 
label allowance and an allowance of one cent per case for 
labor in labeling. The corn was packed in Ohio, and, by 
the way, was a very near standard corn. The packer closed 
cut his entire holding and cleaned up for the season. 


Canned Spinach.—The packers of Baltimore seem to 
have almost taken over the trade on this article, and to be 
furnishing a quality equal to other localities, which, on ac- 
count of prestige, generally ask much higher prices. Most 
canned spinach is consumed in the cities, and our people 
seem to be well satisfied with the quality of that canned in 
Baltimore. 

Canned Apples.—But very little interest is being taken 
in this article, and the market is very much depressed by a 
surplus of carry-over from last year’s pack. 


Canned Pumpkin.—It is reported that but a small pack 
of this article is being put up, owing to the very low prices 
prevailing, and that about all the pack of last year has 
passed into consumption. 


Canned Food Week.—In promoting “Canned Food 
Week” I would suggest that all, or as many as possible, of 
the following things be done: 

That each wholesale grocer in the United States be 
written and asked to co-operate through his salesmen in in- 
ducing his customers, the retail grocers, to make a special 
effort to push the sale of canned food during that week, viz: 

By arranging special window displays of canned food 
and special counter displays. 

By marking the price on the various canned food varie- 
ties in conspicuous figures designating the selling price by 
the can, by the half dozen, by the dozen and by the case. 

In order to secure this co-operation the various label 
manufacturers should be asked to contribute to the cam- 
paign colored lithographs of window and counter displays 
of canned foods, the labels to be impersonai—that is to say, 
to consist of designs not in use, so as to avoid discrimina- 
tion or advertising partiality in the work. These to guide 
1etailers in arranging displays. 

The retailers would, of course, use for the displays such 
goods as they had in stock. 

By writing articles on the economy, wholesomeness and 
excellence of canned food and mailing them to wholesale 
grocers and to some large retail grocers who advertise in 
the local papers, asking them to secure the publication of 
such articles. The articles to be written for the informa- 
tion of the consumer and to have news value, and to be 
written in an instructive, interesting and entertaining style, 
which would make them acceptable to publishers of papers, 
and that different articles be given to the various papers, 
thereby giving to a paper an artcle which would not be pub- 
lished by a competing paper. 

That such articles be furnished to the patent inside 
papers, which circulate largely in small communities as well 
as to larger papers. 


That a window display card be distributed to each re- 
tailer or as many as possible in the United States who han- 
dle canned foods reading as follows: 


CANNED FOOD WEEK. 
April 7-12, 1913. 


Special prices will be made this week on all canned 
foods. The wholesomeness, economy, convenience and 
fine flavor of canned foods is so well established and 
recognized that almost everyone uses them. Our assort- 
ment is large and select. 

This is Canned Food Week in the United States, so 
appointed and designated by the National Canners’ Asso- 
ciation, and we, in honor of the industry, are selling 
canned foods at specially low prices. Let us furnish you 
with your Spring supply. 


These cards would have to be distributed through whole- 
sale grocers and their salesmen, as the sending of them direct 
to a quarter of a million retailers would be enormously expen- 
sive for postage. 

The new parcels post delivery will enable a distribution 
of the cards at a low rate. 

Retail grocery clerks should be interested by the offering 
of prizes by retail grocers to their clerks or a commission on 
— for the week, and this suggestion could be promoted by 
mail. 

In sending out letters a reply should be insured by the 
enclosing of an addressed return envelope, and all requests 
for cards or articles or information should be promptly an- 
swered. 

A campaign of education should be undertaken. A series 
of articles could be published in pamphlet form for the edu- 
eation and information of jobbers salesmen as to canned 
foods, in which grades and qualities and methods of manu- 
facture should be described. These to be furnished to sales- 
men through their houses. 

Another pamphlet should be published for the education 
of retail clerks. The information could be more condensed 
than in the pamphlet to wholesale salesmen; in fact, not so 
technical. These could be distributed by wholesale grocers 
in their mail or invoice envelopes. 

The week and its significance should be advertised through 
the trade papers to interest retail and wholesale dealers, and 
through magazines and periodicals to interest consumers. 

The direct work at first would best be confined to towns 
and cities of 2,500 population and upward, as the consump- 
tion of canned foods is largely confined to manufacturing com- 
munities or the larger towns. Farming communities use but 
few canned foods. 

Probably only a part of the suggestions made could be 
carried out owing to their expense. There are other plans 
which would be practical and desirable, which may have been 
suggested. The brokers could and would give valuable as- 
sistance in this work in many ways, and should be appealed 
to and invited to co-operate. 

It seems to me that the great effort should be directed 
to securing the active and enthusiastic co-operation of the 
traveling salesmen for “Canned Food Week,” and through 
them that of the retailers. 

There are about 35,000 men traveling for wholesale gro- 
cery houses in the United States, including city salesmen, and 
their influence in a matter of this kind is most potent. 

The expense of the effort is a matter for serious consid- 
eration, and those in charge would have to figure closely 
and carefully on each undertaking and be sure to be right be- 
fore going forward with it. 

Those undertaking the work would have to give it much 
time and attention, and would have to be able to get a lot of 
co-operation from purely patriotic motives. 

The work should be planned in order to perpetuate the 
movement and make “‘Canned Food Week”’ an annual event, 
otherwise the one effort would soon be forgotten. 

At the meeting of the executive committee here in Chi- 
cago this week it was decided to hold “Canned Food Week” 
during the first week in April, 1913. 

“WRANGLER.” 
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MEETING NATIONAL EXECUTIVE 
COMMITTEE. 


Chicago, November 13—Canned Food Week Endorsed 
—Laboratory to be established — 
Record Attendance. 


President Haserot, of the National Canners’ Association, 
called the Executive Committee to order to one of the largest 
attended and best meetings ever held, as numerous representa- 
tive canners had been invited to meet with them. Prelimi- 
naries were dispensed with, and the important business on 
hand was taken up at once. 

In introducing the business President Haserot pointed out 
that the two most important matters to be considered were 
the question on continuing the research work and the exten- 
sion of the publicity movement. 


Before taking these up, however, the question of. what 
constitutes the principal label on the can was taken up, as 
there have been several cases where trouble threatened along 
this line, and it was shown that the pure-food authorities held 
different views, in some instances, to those expressed in Bulle- 
tin No. 7 of the Canners’ Association, in which the counsel 
had given his views on it. A further opinion of the counsel 
was read wherein he maintained the correctness of his views, 
but suggested .that a committee be appointed to go before 
the three secretaries—Secretaries of Agriculture, of the Treas- 
ury, and of Commerce and Labor, having the enforcement of 
these pure food regulations, and request them to pass a reso- 
lution naming the entire label, as used on canned foods, as the 
principal label. As pointed out, if Section 17 of the Food 
and Drugs Act was carried out, it would cause the unneces- 
sary loss of millions of dollars’ worth of labels. When. in 
fact, the packers were trying to reasonably comply with the 
law. It was finally decided to do this. 


The next consideration related to the appointment by the 
Association of a man to represent the canned food industry 
in foreign countries, with a view to learning markets for the 
goods and all information pertaining to them. Every line of 
industry of any consequence has such representation by a gov- 
ernment official abroad, and the Government was finally pre- 
vailed upon to appoint the man selected by the industry. He 
will be paid by the Government and report to it, but will 
devote his time to this industry. A favorable man—named 
Otto Reil-—who is a linguist, and well versed in European 
questions from having had long experience in all countries, 
was decided upon and will be recommended, at the discretion 
of the Executive Committee. He will seek out any informa- 
tion desired, reporting through his department, which in turn 
will make the information public. It is expected he will be 
speedily appointed. 

The Question of Seed Corn. 


The Government has recently taken the position that corn 
canners have not been careful enough in the selection of their 
seed corn, claiming that field corn has been permitted to creep 
in. Along this line they have made at least two seizures of 
canned corn recently, charging the packers with using field 
corn. 

Each case was dismissed at the hearings before the Board 
of Food and Drug Inspection, as it was shown that field corn 
was not used. Experienced corn packers clearly showed the 
difference between field corn and sweet corn when canned, and 
it is claimed the difference is easily told. 

The result was that it was determinéd to ask the Govern- 
ment to include sweet corn in its investigations and attempts 
to improve the strains, just as it did with other farm crops, 
corn, oats, wheat, etc. 


THE Canning TRADE 11 


Standard Sizes of Cans. 

From various quarters have come requests to adopt uni- 
form sizes of cans of all kinds, as there are evidently varia- 
tions now existing that make confusion. Accordingly a com- 
mittee composed of Mr. George W. Cobb, of the American Can 
Company; Mr. Thomas G. Cranwell, of the Continental Can 
Company, and Mr. W. R. Olney, representing the Association, 
was formed for this purpose. 


Reduced Rates to Louisville. 

For various reasons reduced rates to the Annual Conven- 
tions, and which formerly were always in force, have become 
very difficult to obtain. This year the Central Traffic Passen- 
ger Department, in whose territory the Convention meets, has, 
through the Commission, declined to allow any reduction. 
The question will be taken up through a special committee 
appointed by the Executive Committee, to try to have this 
decision changed and a reduced rate permitted. 


Bureau of Adjustment. 


The Bureau of Adjustment, of which Mr. E. V. Stockham 
is chairman, have had a number of cases submitted to it, and 
it was pointed out that any member having a seizure of goods 
or other such trouble could submit this to the Bureau and 
have the matter attended to without further cost, unless ex- 
ceptional circumstances compelled exceptional expenses. 


A Tribute to the Late P. Hohenadel, Jr. 


President Haserot paid a touching tribute to the late 
“Pete” Hohenadel, Jr., commending him for his splendid 
support in all matters, and called for a rising vote of respect 
to him. This was silently given. 

Hstablishment of a Chemical and Bacteriological Laboratory. 

One of the notable features of the meeting, as marking 
the advancement of the industry, was the unanimous endorse- 
ment of the idea to establish a splendidly equipped chemical 
and bacteriological laboratory, second to none in the country, 
and in charge of a corps of chemists of repute and high stand- 
ing. It was shown that such a laboratory could consider all 
the problems of the packers, and be used not only in a defen- 
sive way, but as a means to perfected processes and further 
advancement. As numerous speakers showed, it would be 
the greatest stride towards favorable publicity of canned foods 
yet made. Because when the consumers learned that the in- 
dustry maintained a laboratory, with eminent chemists and 
bacteriologists in charge to guard its products, it would real- 
ize that the industry was making every possible effort to pro- 
duce good goods. It was heartily endorsed, and the ways and 
means of financing it are now under advisement. 


CANNED FOOD WEEK. 

Great enthusiasm is shown in this proposed movement. 
Wholesale grocers, as well as canners, met to discuss ways 
and means of making this most effective, and it was moved 
and seconded that up to $20,000.00 of the Publicity Fund now 
on hand be used to advertise this week. The jobbers, through 
the National Wholesale Grocers’ Association — President 
Litchy, of the Association, appearing before the meeting— 
have promised their hearty co-operation and financial support. 
The retail grocers are to be approached, and a big boom is to 
be launched. 

Secretary Gorrell outlined the plan as so far adopted as 
follows: 


CANNED FOODS WEEK. 
A Pure Food Crusade. 


lt is suggested that a Canned Foods Week—a Pure Food 
Crusade—national in scope, be featured through the co- 
operation of the Wholesale Grocers, the Retail Grocers and 
the National Canners’ Association. 

It is proposed to feature all kinds of canned foods, and 
particularly urge that the exploitation be made on case lots 
or more. The following details are suggestive only. They 
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are given as a preliminary on which a practical plan can be 
formed. Discussion of thes details by everyone will un- 
doubtedly work out a plan | jat isfentirely practical. 


Date. 
The week selected is the first week of April, subject to 


the approval of the Executive Committee of the Association, 
whose endorsement has been sought. 


Formal Endorsements. 


The formal endorsement of the Executive Committee of 
the National Wholesale Grocers’ Association, the National Re- 
tail Grocers’ Association, the Brokers’ Association and the 
National Canners’ Association is being sought. 


Wholesale Grocers. 


It is recommended that each wholesale grocer in the 
United States be reached through organization and personal 
methods, and his co-operation secured. He, in turn, is to 
take up the subject with his salesmen, who come in frequent 
contact with the retail trade, and the co-operation of the Re- 
tail Grocers will be thus solicited. 

That a letter setting out briefly what is to be done Canned 
Foods Week be prepared in quantities for Wholesale Grocers 
to distribute among their salesmen, to be read by them in 
turn to the Retail Grocers, and these letters contain suggested 
copy for appropriate window and sign advertising. 

That appropriate literature, taken from the addresses ot 
Dr. Harvey W. Wiley, Marion Harland, Brigadier General 
Henry G. Sharpe, Commissary General of the United States 
Army, and other prominent persons of like note, be prepared, 
and that this be distributed through the medium of the Whole- 
sale Grocers. This literature to be furnished in the form 
of “‘stuffers’ and mailed out with other correspondence by 
Wholesale Grocers and others who are in constant touch with 
the retail trade. 

That the Wholesale Grocers, in taking this subject up 
with their salesmen, inaugurate a system of frequent reports 
from their salesmen, which will indicate whether or not the 
retail grocers are promptly taking hold of the scheme. And 
the work of the salesmen, themselves, can, in this manner, 
also be intelligently checked up. 


Retail Grocers. 

It is recommended that all Retail Grocéfs be solicited 
to make appropriate window display and sign cards especially 
featuring this occasion, and that they be intelligently in- 
structed in this regard by the salesmen of the Wholesale 
Grocers. 

Canners. 


In order to insure results, every canner in this country 
must consider himself personally responsible for the success 


of the movement, and certain specific things must. be done 


by him. 

It is suggested that each Canner go to the editor of his 
daily or weekly paper and ask for some local notice on Can- 
ned Foods Week, and put in the notice the personality and 
influence that he has in his individual community. 


Each Canner is requested to communicate with the job- 
bers to whom he is selling his products, asking for the job- 
ber’s hearty co-operation in reaching the Retaiil Grocers 
personally through his salesmen. 

Where anyone interested is conducting or contemplat- 
ing personal advertising, it is requested that he shape the 
copy for same so as to specifically feature Canned Foods 
Week. 


The Canner, or his representative, in making his regular 
business rounds with the trade, is requested to talk Canned 
Foods Week to his customers, and bring to their attention 
its importance; urging that they do all they can to stimulate 
interest in this work. 


Miscellaneous Recommendations. 


It is recommended that space be purchased in the Trade 
Press, also the Journals that reach the retail grocery trade, 
and that appropriate advertising be conducted for several 
months, and that a special campaign with each of the .papers 
above indicated be also conducted in the way of furnishing 
appropriate copy featuring Canned Foods Week. 


That an intelligent campaign of advertising, featuring 
Canned Foods Week, be conducted in all newspapers of cities 
having a given population. For instance, there are 228 


cities in the United States having a population of .25,000 or 
more; a letter,gshould be written to each of these papers state- 
ing that the, Publicity. Committee mpuld be. willing to place 
an advertisement five inches in depth and a full page in width, 
across the top of any one page of the local paper immediately 
before or during Canned Foods Week, providing the local 
paper would—through its Advertising Solicitors—obtain 
from interested parties additional space to make at least 
one-half page. These interested parties would mean job- 
bers, canners and large retail grocery concerns, which would 
doubtless be glad to spend a portion of their regular adver- 
tising appropriation on this particular occasion when it would 
receive such generous display and attention. 

Coupled with the general advertising of the Publicity 
Committee would be the offer of prizes, confining the contest 
to certain restricted territory. These prizes would mean 
combinations of different kinds of Canned Foods; the first, 
or capital prize, being sufficient to stock an ordinary pantry 
for an entire year, they would be offered for the largest num- 
ber of best recipes for using canned products, and the Judges 
would award the same who should be Domestic Science 
Teachers of national prominence. 

This scheme possesses the points of reaching the distri- 
butor first and the consumer last, but not least, for that is 
the object of the whole campaign. 


It is suggested that the Publicity Committee have 
suitable copy prepared for furnishing private advertisers who 
may desire it 


Each person interested in Canned Foods Week is request- 
ed to take the matter up with the leading hotels and restaur- 
ants with which he is acquainted, urging the Proprietor to 
make a special bill of fare during Canned Foods Week which 
will include all items of foods that are prepared in this man- 
ner. 


It is possible to get the hotel and restaurants to put at 
the head of the bill of fare ‘‘National Canned Foods Week,” 
or some similar appropriate phrase which will remind the 
guests at the hotels or restaurants during that week. 


It is also suggested that the managers of the Dining Cars 
of the Railroads of the United States be requested to have 
appropriate bills of fare featuring Canned Foods Week. 


It is recommended that the subject be taken up person- 
ally by the Publicity Committee with all State Canners As- 
sociations, State Wholesale Grocers’ Associations and State Re- 
tail Grocers Associations, and addresses be delivered which 
will explain the details of the workings of the proposed 
scheme. 


The co-operation of the Wholesale Grocers and the Can- 
ners, will do much in helping to make the whole scheme en- 
tirely practical. 

Management. 

It is recommended that the details of Canned Foods 
Week be conducted by a special Publicity Committee, to be 
appointed from the Executive Committees of the Wholesale 
Grocers Association, Brokers Association, the Retail Grocers 
Association and the National Canners Association; each or- 
ganization designating a member that this Committee selects. 
A salaried director shall have charge of all details who shall 
give his undivided time and attention to the same. 


That the office of this Director be located in some cen- 
tral city which will be convenient to the entire United States, 
to be designated by the Publicity Committee. 


That the Director above indicated be under the direct 
supervision and control of the special Publicity Committee 
on Canned Foods Week. 


Those in attendance were: S. F. Haserot, president; B. 
M. Fernold, vice president; F. E. Gorrell, secretary; W. C. 
Leitch, Richard Dickinson,-.J. W. McCall, E. V. Stockham, R. S. 
Fogg, Henry Burden, Jr., George N. Numsen, F. Van Camp, 
J. Ed. Guenther, Ira S. Whitmer, Frank Gerber, C. W. Mc- 
Reynolds, E. F. Trego, E. W. Verden, J. Wackerbarth, Adam 
Wode, W. C. Hegerle, Stephen Tart, Jno. Bunning, W. O. Hoff- 
ecker, E. E. Manhard, C. S. Stevens, G. W. Chatham, W. A. 
Wagner, L. A. Sears, Maj. Wilkins, Capt. Point, H. C. Heming- 
way, W. C. Pierce, G. A. Burnham, E. C. White, E. Stocking, 
G. G. Bailey, J. T. Dorrance, W. R. Olney, W. T. P. Wardrop, 
Cc. Latchem, Joseph Klein, W. R. Roach, T. C. Deming, M. W. 
Jones, C. T. Lee, J. R. Noel, Wm. Moore, J. L. Freeman, G. 
W. Drake, A. G. Tanner, J. C. Winters, J. W. Cuykendall, C. 
A. Suydam, George W. Cobb, A. I. Judge, G. G. Mulligan. 
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Seattle 


Market 


Salmon prices may change—Systematic campaign to increase consumption—Shipments 


have been heavy. 


Reported by Telegraph 


Seattle, November 15, 1912. 

Salmon.—The salmon market, so far as the packers 
are concerned, is in much better shape than it has been 
this season. Everybody is now looking forward to the 
time when the large interests will see fit to lift prices. A 
good many of the small packers who were hit hardest 
by the low prices have liquidated. The large holdings of 
cheap fish, pinks in particular, are now, in most instances, 
in the hands of the big packers. It is noteworthy that 
the interests which named the opening prices have com- 
paratively little pink salmon. They were, in fact, in the 
minority, but, nevertheless, named the quotations. 

Consumption. — Determined efforts are now being 
made by packers and brokers to increase the consump- 
tion of canned salmon. Working along the lines which 
have been indicated previously in these columns, W. I. 
Crawford, secretary of the Puget Sound Salmon Canners’ 
Association is about ready to launch a campaign which 
is expected to result in a marked increase in the demand 
for canned fish in the home markets. The packers and 
brokers believe that salmon needs exploitation at home 
just as much or more than in the outside markets. Mr. 
Crawford has prepared a book showing the many ways 
in which salmon can be used. Some idea of the man- 
ner in which brokers regard this plan can be gathered 
from the fact that: one firm will take 100,000 of the book- 
lets and distribute them throughout the country. 

Mr. Crawford plans to spend a good deal of time 
during the coming winter in lecturing and giving mov- 
ing picture displays on the salmon-canning industry. 

Heavy Shipments.—Shipments of canned salmon 
from Puget Sound are heavy. Twenty, thirty and forty 
thousand case shipments to the Atlantic Coast are com- 
mon. Nearly all the American-Hawaiian boats are tak- 
ing out such cargoes. 

Shipments of canned salmon from Puget Sound dur- 
ing October were heavy, aggregating 3,495,739 pounds. 
Shipments were made to seventeen different foreign 
countries. During October a year ago shipments were 
made to but twelve countries. England took more sal- 
mon than any other country. The following table shows 
how the month’s shipments were distributed: 


Destination. Pounds. Value. 
TE 3,600 375.00 
Straits Settlements ............... 444,096 33,980.00 
Other British East Indies......... 28,800 1,500.00 
Dutch Hast Fndies. 000 108,720 9,453.00 


Philippine Islands...............+ 310,800 17,355.00 
British South Africa.............. 19,200 1,420.00 
9,600 600.00 

3,495,739 $343,524.00 


It now looks as though there will be no increase in 
the number of companies doing business in 1913. In view 
of the fact that 1913 will be a big year for sockeyes on 
Puget Sound, which means a large pack of fish, the com- 
ing year cannot be considered an auspicious one for new 
companies to start. 

1913 Pack.—Canadian packers look for a big pack 
next vear. They base their estimates on the fact that an 
unusually large number of fry have been released during 
the last few years, which should be due to return to the 
fishing banks. 

Unusual preparations for an active fishing season are 
being made by the purse seiners, who make this city their 
headquarters. More fishing vessels are being made by 
local boat builders than at any time in the past. 

Washington Plants.— Figures recently compiled 
show that there are eighty-one canneries of one kind and 
another in the State of Washington. Of these, thirty-six 
are straight salmon canneries; two can corn; four, pears; 
seven, tomatoes; twenty-seven, apples; eighteen, beans; 
ten, pumpkin and squash; three. pickles; three, sauer- 
kraut; one, beets; six, rhubard; eight, clams; seven, pre- 
serves ; nineteen, plums; nineteen, pears; eleven, peaches; 
eight, cherries ; two, prunes; twenty-three, berries ; three, 
apricots; one, grapes; one, honey; one, pork and beans; 
four, milk; two, catsup; one, crab meat, and one, mince- 
meat. Many of the plants, of course, put up a variety of 
products. “SALMON.” 


WASTE TIN AS A BY-PRODUCT OF SALMON CANNERIES. 


The Blue Funnel liner Protesilaus carried from Vancou- 
ver on October 19, 200 tons of scrap tin, valued at about $11 
per ton, to a firm in Germany. A similar shipment of strip 
tin, 22% tons, valued at $20 per ton, was recently sent to 
California. 

These shipments come from the odds and ends from the 
manufacture of salmon cans at a British Columbia cannery, 
and are the residue of about 40,000 boxes of tin plate. The 
scrap tin is left over from cutting out the tops and bottoms of 
cans, and the strip tin is from the squaring of the sheets from 
which the sides are cut. 


I am informed that the scrap tin is used in Germany prin- 
cipally in the manufacture of toys and the strip tin is used in 
California in the manufacture of fruit and berry boxes.—From 
Vice Consul G. C. Woodward, Vancouver, Canada. 
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INQUIRY DEPARTMENT 


{To which we invite all questions of general interest to 
the industry. As far as possible these will be answered in this 
column, but we want our readers to discuss these questions, 
to give their opinions on them, and thus through an inter- 
change of opinions and experiences, it is to be hoped an im- 
mense amount of benefit may be developed. In the publication 
of these questions, no hint as to the origin, either by name or 
town, will be given. But in all answers we hope that corre- 
spondents will permit the use of their names, as giving more 
weight and force to the arguments; but in this respect the 
wishes of the writer will be strictly regarded. All communi- 
cations to this column must be signed, or they will be con- 
sidered as anonymous and be disregarded.—Editor.] 


Grape Juice.—‘‘The Canning Trade” has been requested 
to furnish names of manufacturers of the following: Grape 
Juice Bottles, Grape Juice Sterilizing Oven, Caps for Grape 
Juice bottles, capping machine for the bottles, grape juice fil- 
tering machine, juice pumps, bottle-filling machine, and names 
of box manufacturers. If our readers are familiar with this 
grape juice material, we will appreciate an answer to the 


above questions. We would especially like to know who makes 
the sterilizing oven-and filtering machine. 


Freight Rates.—A party on the Eastern Shore of Mary- 
land asks for a comparison of freight rates from the lower 
Peninsula to Chicago; first, via ‘‘all rail,’? and second, via rail 
and water. He states his water rate from the Peninsula to 
Baltimore is three cents per case; the B. & O. R. R. quotes 22 
cents per cwt. from Baltimore to Chicago, and no charges for 
transferring the goods from the boat to the cars. The “all- 
rail” rate can best be secured from the Peninsula agent, and 
the packer can easily figure out which is the cheapest. 


THE Canning TRADE. 


Shriveled Gooseberries.—A packer in the State of Ore- 
gon asks: What caapesegooseberries fo shriyel. when packed 
in heavy syrup?- Without being on the ground and knowing 
exactly how the goods were handled, this question cannot be 
answered accurately. Any one of two or three reasons may 
produce the result described. The book “A Complete Course 
in Canning” gives instructions how to handle gooseberries 
when packed in heavy syrup, and the various explanations are 
too lengthy to permit repeating here. We would suggest a 
careful reading of the book, beginning with page 163, up to 
and including page 168. The slightest mistake or oversight 
may be the cause of the trouble. If any of our readers can 
give a good, practical remedy for this shriveling, we shall be 
glad to publish same. 

Cans Per Bushel.—This department was recently asked 
to state the number of cans that can be secured from a bushel 
of tomatoes. An Ohio packer very kindly replies to this in 
this manner: “I would answer in Yankee fashion by asking 
another question: What is a bushel of tomatoes? In some 
cases tomatoes are brought in at 60 lbs. to the bushel; in 
others at 56 lbs., which caps the legal weight. If the quality of 
the raw stock is such that there is no cutting away, close to 
15 No. 3 cans per 56-pound bushel can be obtained. If the 
stock is poor and necessitates trimming, it is safest to figure on 
12 cans, No. 3 size.”” We should also be glad to have the 
opinion of some others on this question. 

Spinach Info.—The same party from Ohio asks these ques- 
tions: How many pounds of spinach will an acre produce if 
crop is normally good? How many No. 8 cans of spinach can 
be packed from 100 pounds of the harvested crop? We should 
be glad to have some of our friends in the seed business an- 


swer the first question, and some packer answer the second 
one. 


Canned Beets.—We are asked: How many No. 8 cans 
can be packed from a ton of beets, beets being field run, two 


SOLDER 


Did you ever realize that many of your Cap 
Leaks and Tip Leaks may be due to the 
way the solder is made? 


Our Plant Is Strictly Up-to-date 


And we know how! 


We make Solder of all grades and 
shapes, by scientific methods. Avoid 
Capping Machine troubles and leaks 
by using our Solder. Wecan save you 
worry and troubles. 


Right Quality at Right Prices. 
TRY US! 


BROOKS SOLDER & METAL WORKS 


BALTIMORE, MD. 
C. J. Brooks, Pres. W. E. Wilson, V. P. & Gen’l Mgr. 


THE BOYLE CAN COMPANY, 


BAL.TIMORE, MD. 


MANUFACTURERS OF 


OYSTER, FRUIT AND VEGETABLE 


CANS 


SOLDER -HEMMED CAPS 


Efficient Service — Prompt Shipments by 
Water or by Rail (both at our door) 


WHEN YOU WANT THEM 


Try a shipment of our Cans, and you will find 
them made to meet all the requirements a Can- 
ner demands. We understand these requirements 


WAX-TOP—FRICTION-TOP CONDENSED MILK—CANS 
NO. 10 A SPECIALTY. 
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For placing Can Caps on the 
can top crease. The most tedi- 


We want you to know that we ous job in a cann- 
ing factory, made 


are prepared to make liberal ad- easy by Lang the 
vances on Canned Foods. Our Neverslip Solder 
warehouses are specially adapted Man. 

for the storage of this commodity. (Did Do it.) 


If you would not consider ship- No. 39. 
ping your stock to Chicago, we 
might be able to arrange to ware- 
house your premises. Write us 
today for full particulars. 

Reason—Price only 


WAKEM & McLAUGHLIN $150.00. 


INCORPORATED Address, 45 John St., N. Y. City or 


Chicago = = Illinois E, M. LANG CO,, PORTLAND, ME, 


Listen! 


The remarkable reception accorded the new Knapp Labeling 


Get your order en- 
tered now. No Ma- 
chines placed on 
trial, There’s A 


Machines by our old customers as well as new ones is certain- 


ly gratifying, particularly as we have made no special adver- 


tising effort since the Rochester Convention. 
Our sales were never so large, the machines never so good. 
Although, we are increasing our facilities for handling this 
increase of business, it is best to order early to insure prompt 


shipment. Each machine fully guaranteed. Let us tell you 
more about the KNAPP WAY. 


The FRED H. KNAPP COMPANY, 
WESTMINSTER, MD. 
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inches or under in size, the crop being harvested at the most | 


favorable time? This guestion yequires two answers: First, 
How many pounds of beets can be expected from an acre? 
Second, How many cans from every 100 pounds harvested? 
The same parties who can answer the questions regarding 
spinach will probably be able to answer these beet questions. 


CANNING MACHINERY AND SUPPLIES: 
ASSOCIATION. 


Why You Should Be a Member. 


If you are in a business in which you wish to get 
your product before the canners of the United States, 
there is no other way in which you can so readily do so 
as to become a member of the Canning Machinery and 
Supplies Association and make an exhibit of your prod- 
uct at the National Canners’ Convention, to be held at 
Louisville, Kentucky, the week beginning February Io, 
1913. This will be the greatest convention of its kind 
ever held in the United States, and the canners will all be 
there. They come to see the new machinery, etc., and 
the improvements in the old; also, to purchase what they 


need for the coming season, and if you wish to get some 
of this business, you should get into the push. 

Then, you want to get in with the boys, because 
you'll find them a good bunch, and you'll enjoy their 
company and be glad you are one of them. 


Think this over at once and write for information to 
J. A. Hanna, Secretary, Cadiz, Ohio. 
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CANNING ITEM NEWS AND NOTES. 


Palestine, Tex.—A new canning factory will be erected 
at this place by S. N. Qualls, in conjunction with the Young 
Men’s Business League of Palestine. The cost of the factory 
will be over $5,000. Mr. Qualls will pack fruits, and expects 
“to have the plant in operation by March, 1913. 


Bainbridge, N. Y.—S. F. Sherman, a brother of the late 
vice-president, and E. C. Campbell, of Rome, have been in 
Bainbridge looking up a site for a new canning factory. 


Port Washington, Wis.—The Knellsville Pea Canning Co. 
has been incorporated at this place, with a capital stock of 
$20,000, by James Geutner, John H. Johannes and Nicholas 
Schinker. 


Mt. Olive, Pa.—aA firm that will be known as The All. 
Glass Sanitary Package Co., to manufacture a jar or glass of 
uniform size for canning purposes, has just been organized at 
this place, with a capital stock of $200,000. 


Iowa City, Ia.—The incorporation of a $100,000 canning 
factory is well under way at this place. Tomatoes will be the 
principal vegetable packed, although peas, beans, cucumbers, 
beets, and possibly some fruits, will also be canned. The gen- 
tlemen who are organizing this company have not given their 
names for publication yet, but they are all Iowa City men. 


Miami, Fla.—The Bay Biscayne Canning Co., has been 
organized here, with a capital stock of $15,000. The officers of 


_ the company are C. T. McCrimmon, president; W. J. Dough- 


erty, secretary and treasurer. 

Filmore, Utah.—The Filmore City Canning Co. has been 
incorporated, with a capital stock of $150,000 in shares of $100 
each. J. Alfred Robinson, president; Ernest Carling, vice- 
president; J. Frank Day, secretary, and Alonzo Huntsman, 
treasurer. 


Machine shown here is our latest 
Improved Lock Seam Body Forming 
Machine, with Side Seam Soldering 
Device. 

This machine runs free “of all 
jams and 
smashes, witha 
capacity of 60,- 
000 perfected 
bodies per day. 


Write for our 
Prices and 
Discounts 


Automatic Side Seam Locking Machine 


The Latest Improved 
with 
Soldering Attachment 
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DA 


THE GRASSELLI CHEMICAL COMPANY 


Main Office: THE ARCADE, CLEVELAND, OHIO 


assured when 


neat soldered seam. 


Rapid work with the 
minimum of defects and 
the greatest economy in 
solder consumption is 


EUREKA SOLDERING FLUX 
or 
STANDARD SOLDERING FLUX 


is used. 

They will cause Solder to 
flow smoothly, prevent 
spreading and splashing, 
and guarantee a clean, 


Send your orders to our 
nearest branch, where they 
will receive prompt attention. 


NEW YORK, 80 Maiden Lane 


BIRMINGHAM, ALA., 825 Woodward Bidg. 
DETROIT, MICH., 474 E. Hancock Ave. 
BOSTON, MASS., 70 Kilby St. 
PITTSBURGH, PA., 1104 Diamond Bank Bldg. 


PHILADELPHIA, PA., 


FOR SALE AT THE FOLLOWING BRANCHES AND AGENCIES: 


CHICAGO, 2235 Union Court 
CINCINNATL OHIO, Pearl St. & Eggleston Ave. ST- LOUIS, MO., 112 Ferry Street 
— NEW ORLEANS, LA., Godchaux Bldg. 
MILWAUKEE, WIS., Canal and 16th Sts. 
ST. PAUL, MINN., 172 and 174 EB. 5th St. 


Marine Bank Building, 


tandard 


S. 0. RANDALL’S SON, 
BALTIMORE, MD. 
C. W. PIKE COMPANY, 


808 Postal Telegraph Bldg, SAN FRANCISCO, CAL. 
THE GRASSELLI CHEMICAL CO., Ltd. 


Office and Works, Hamilton, 


Maia Ont. 
Branch ) 131 Eastern Ave., TORONTO, ONT. 
Drexel Bidg. Offices : 


27 Dalhousie Street, MONTREAL, QUE. 


PUBLIC SALE OF CANNING PROPERTY 


The undersigned will offer for sale at Public Auction on the 
premises in New Paris, Ohio, beginning at 10.00 o’clock A. M., on 
SATURDAY, NOVEMBER 23rd, 1912 

The following described property—PLANT, BUILDINGS, 
MACHINERY, EQUIPMENT AND OUTFIT formerly own- 
ed by and known as The New Paris Canning Company, con- 
sisting of a Two-story Main Building 100x35 feet; on east of main 
building a Boiler room 15x35 feet; on north of main building an 
open two-story corn shed 70x16 feet; a 20x20 feet corn cutting 
room which makes third story of main building; Basement 35 feet 
square. 1 Corn cooker and filler, 1 Hawkins Capper and Wiper, 
1 Jersey tomato filler, 2 Baker steam chests, 1 Cyclone pulper and 
cooking vat, 1 Cooling box, 10 or 12 dozen steam trays, 1 latest 
improved corn silker, 2 Sprague corn cutters, 1 20- H. P. steam 
engine, 1 80-H. P. boiler, 1 car load of box lumber, belts, pulleys, 
buckets, trucks, 1 car load of cans and other things that go to 
make a cannery complete. Also the Lease of Real Estate upon 
which said Buildings and Machinery are located. 


This is now the property of Sarah Peelle Luther, Marie Peelle- 
Wayman, Flora Peelle Shute and Howard Albert Peelle, having 
been decreed to said parties under an agreement approved by the 
Probate Court of Preble County, Ohio. 


Terms of Sale: Cash in Hand on Day of Sale. 
SARAH PEELLE LUTHER 
MARIE PEELLE WAYMAN 
FLORA PEELLE SHUTE 
HOWARD ALBERT PEELLE 


Auctioneer:—Fred Decatur, Ind. 
Clerk:—M. H. Pence, New Paris, Ohio. 


Signed: 


Bids received by Mail, by Clerk or Auctioneer. 
Further information can be had from M. H. Pence, Clerk. 


LEWIS STRING BEAN 


THE ABOVE ILLUSTRATION REPRESENTS OUR IMPROVED STRING BEAN CUTTER 
IMPROVEMENTS CONSIST OF . 
Iron drum, heavier frame, all gear drive and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing 
sticks, stones, nails or any foreign substance to pass under the knives 
without breaking any of the parts é 
Beans are scattered into vibrating hopper, fed automatically into 
‘kets of drum, carried to the knives, cut and dumped onto the vibrat- 
ing scretn, takiug out the short pieces that may come from cutting close 
to the end of bean. Capacity about 20,000 two pound cans in ten hours. 
This machine is also used for cutting rhubarb. okra and celery. 


Built by BE. J. LE WIS, Middleport, N. Y. 
Manufactured under patents May 14, 1901. Machines using this principal are infringing 


Also Manufacture Small 


BEWARE. 
Power Can Tester and Pineapple Peeling Machines. 
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Brandon, Wis.—A pea canning factory, which will be 
completed in the spring, is being started here by local capi- 
talists. 

Oneida County, N. ¥.—The severe frost that caused the 
closing of the canning factories of Oneida County earlier than 
was expected, also destroyed 100 acres of lima beans for Mr. 
Olney. 


Middletown, Del.—The total output of Harry T. Preston’s° 


tomato cannery last season, according to report, was 1,109,256 
cans. Mr. Preston’s products have a very good reputation, 
and practically all the pack is sold. 

Jeffersonville, Ky.— Because the tomato crop was almost a 
failure in this locality, The Bethlehem Packing Company only 
put up 65,000 cans of tomatoes this season. 

Paw Paw, Mich.—The Frank Squines Canning Company, 
of Paw Paw, has been incorporated, with a capital of $5,000. 

Brookneal, Va.—The Liberty Orchards Company, of this 
place, has been incorporated with $50,000 capital. The com- 
pany will develop 400 acres of land for apples and other fruits, 
and will build a cannery and cold-storage system. 

Brevard County, Fla.—The Southmere Farm and Fruit 
Company, of Philadelphia, with a capital of $500,000, will de- 
velop 35,000 acres of truck and fruit land in Brevard County. 

Rusk, Tex.—It is expected that a large canning plant will 
be started at this place by the H. J. Heinz Co. The company 
will put a new plant here because of the splendid crops of 
tomatoes grown at or near Rusk. The putting up of catsup 
will be the principal product of this plant. 

Lewes, Del.—Lewes is to have another canning factory. 
The new plant will be erected on the lot that was formerly 
owned by Mr. A. P. Ingram, and is near the railroad, making 
it a convenient location for a factory. 

New York.—wW. B. Gere, of the Merrell and Soule Com- 


pany, Syracuse, has been visiting U. S. Dudley & Co., the New 
York agent of the house. 


Company, of this place. 
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Perkinsville, Ind.—A new corporation is the Lee Canning 
The incorporators are Claude E. 
James, O. and Luther Lee. 

Easton, Md.—On Saturday, November 2, the Talbot Pack- 
ing and Preserving Company, of Cordova, closed their factory 
and settled with their growers, after which they gave a big 
oyster roast to their employees. The owners and operators of 
the factory are Charles C. Nickerson and Charles R. Wooters, 
of Easton, Md. 

Madison, Wis.—The West Bend Canning Company is a 
new corporation, with a capital stock of $40,000. The incor- 
porators are Walter Ottmer, E. J. Kroeger and Louis Ottmer. 

Louisville, Ky.—The Dixie Canning and Preserving Com- 
pany has been incorporated at this place, with a capital of $50,- 
000, by David J. Etly, John P. Hagan and Aifred G. Rose. 

Visalia, Cal.—S. C. Page, of Visalia, will soon put up a 
canning plant with a capacity of several thousand cans per 


day. Peaches will be mostly packed. 


THE NET-WEIGHT BILL TO BE PUSHED. 


Great Effort te Be Made to Get Bill Passed—Interstate 
Grocers’ Washington Correspondent Predicts Change 
in Bureau of Chemistry Head. 


‘In a special article to the “Interstate Grocer,” of St. 
Louis, its correspondent says: 

“Plans for obtaining legislation to compel manufacturers 
to mark the net weight on all food packages used in interstate 
trade are about to be completed. The individuals who are to 
act in the matter are the members of the executive commit- 
tee of the National Conference on Weights and Measures. 
They will meet in New York city the end of this week. A 
prominent member of the committee is Col. W. C. Haskell, 


Take No 


20th CENTURY GAS APPARATUS 


No. 405-413 EAST OLIVER STREET, 


Insure the output of your Cappers, both in 
respect to quantity and the security of the seal, 
by installing the Twentieth Century Gas 
Machine. 

lowest cost. 


Apparatus in a short time. 


Write for Catalogue and Proposition. 


Chances 


Hot, clean fires all the time, at the 


Savings effected usually pays for 


BALTIMORE, MD. 
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STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while run- 
ning. Will handle one, two or 
three pound cans, and do per- 
fect work. 


CONDENSED MILK 
FILLER 


Standard machine of its class, 
in use by all the largest 
concerns. 


Oyster Steam Box 


With Improved Hinged Door; Making the 
Work Lighter and Quicker. 


SPECIAL FILLING MA- 
CHINES for any purpose or 
capacity. EVAPORATED 
CREAM, 'BAKED BEANS, 
FATS, OILS, MUSTARDS, 

etc., in round or square cans 
or glass jars. 


| HENRY R, STICKNEY 
1917 AND 1919 ALICEANNA STREET Special Agent SPRAGUE CANNING MACHINERY COMPANY, 


—FOR— 
9 BALTIMORE, MD. NEW ENGLAND STATES. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works 


WHY THROW AWAY FROM 35% TO 50% 
ON LABELING CANS? 
THE BURT LABELING MACHINE 


Will not only save this but enable you to fill 
orders in half the time now required because it 
labels that much faster. Coupled with the money 
and time saved, the cans are labeled much neater 
and more uniform—so there’s a threefold benefit 
derived from using the BURT LABELER. 


If you knew how indispensable this machine has proven in hundreds of plants, you 
wouldn’t be long in getting one. You need only investigate the facts—why not now? 
State size of cans used and probable output. 


BURT MACHINE COMPANY 


BALTIMORE, MD. 
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superintendent of Weights and Measures of the District of 
Columbia, who will attend the conference as the representa- 
tive of the National Capital. He will undoubtedly have much 
to do, being stationed here, Whi the subject is discussed at 
the Capitol. 

“That 90 per cent. of all food packages are short of their 
purported weight, is an assertion made to me by Colonel Has- 
kell, who has decided views on the subject... ?' ; 

**One of the reforms most necessary is a uniform law 
throughout the United States to compel the marking of the 
net contents of all containers in terms of weight and meas- 
ure,’ Colonel Haskell said, in discussing the proposed legisla- 
tion. ‘Package goods have an advantage in cleanliness of con- 
tents and convenience in handling, but these packages, bottles 
and cartons are usually put up in such a manner that they 
appear to represent a standard weight, but are almost invari- 
ably short of the supposed weight or measure. 

““Tt'is estimated that about 90'per cent. of these packages 
are short of the purported capacity, which we assume to be 
for the profit of the manufacturer, and which, in my opinion, 
adds more than 10 per cent. to the cost of the consumer,’ he 
continued. ‘ 

*““*The sale of commodities by net weight is objected to 
by large packers, who claim the difference in weights is due to 
shrinkage. While there is some basis for this contention in 
the northern section of the country, the shrinkage is rarely 
ever equal to actual shortage, and packages used in the South, 
where the dampness is greater, will not shrink, but will in- 
crease in weight. 

““*There also is imperative need for national legislation fix- 
ing a uniform standard for the size of barrels and crates used 
by the farmers and shippers of produce. After years of expe- 
rience, I am convinced that all packages containing food com- 
modities should have marked upon them plainly the net 
weight, and I cannot understand why there should be any 
objection to.so doing on the part of-those- interested in giving 
full weight.” 

Wilson Reserves. His Views. ; 

“It should be gratifying to the grocery trade to learn that 
no less an authority than the Secretary of Agriculture holds 
to the view, and announces it officially, that the retail grocer 
is not responsible, solely and alone, for the high cost of living. 
Secretary Wilson, in a special statement, makes it plain that 
prices paid to farmers for their products have increased not 
only in the last month, but in the last couple of years. Beef 
cattle, for instance, sold for $4.32 per 100 pounds a year ago— 
now the farmer receives $6.36. 

“Prices for veal, hogs and-sheep, miich honey, milk 
and tomatoes have likewise soared. There are slight reduc- 
tions noted in value of apples, peaches, pears, beans, cabbage 
and onions. 

Doolittle’s Job Won’t Last Long. 


“Now that the election has been held, President Taft is 
expected to announce at any moment a number of appoint- 
ments, one of which will be that of the new chief of the Bu- 
reau of Chemistry, Department of Agriculture, to succeed Dr. 
Harvey W. Wiley. 

“About the time Congress adjourned, it appeared that Dr. 
R. E. Doolittle, acting chief, would be appointed. As a mat- 
ter of fact, President Taft called in Dr. Doolittle and talked 
with him, and also conferred with the Michigan delegation in 
Congress, the members of which strongly urged the appoint- 
ment of Dr. Doolittle. It was then considered that Dr. Doo- 
little would be named. 

“Since, however, the matter has dragged, and now there 
is much doubt if Dr. Doolittle will be appointed. Opposition 
is said to be aroused to him among some of the manufacturers 
who are hit by the pure-food law. 

“Dr. Doolittle has taken a stand for strict interpretation 
of the pure-food law with reference to beer. This has cost 
him opposition from brewing interests. 
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Wiley’s Enemies Still Bitter. ad 

; “Underlying the whole business is said to be the fact 
that the .enemies of, Dr. Wiley,) in the Depaytment of Agri- 
culture and out of if,’are still busy. tt is said they want to 
get every man ousted who is looked on as a friend of Dr. 
Wiley. It is well known that Dr. Wiley and Dr. Doolittle 
were friends when the former was chief of the Bureau of 
Chemistry. 

“The influence of Secretary Wilson and Solicitor McCabe 
is credited with being thrown against the advancement of any- 
one who is looked on as a supporter of the Wiley notions of 
pure-food law enforcement.” 


This bill should not be permitted to go through without 
the accompanying paragraph, originally proposed—of the 
name on the label. Canners should lend their weight to this 
now—and it will go through. 


UNITED FRUIT COMPANIES OF NOVA SCOTIA. 


About three years ago the fruit growers of Nova Scotia 
found that they were hampered in many ways in disposing of 
their crops. Up to that time all shipments to Europe were 
made through agents, commission mercants and speculators 
here, who in turn consigned to dealers in London and Liver- 


pool. In this way the expenses far exceeded the profits. Again, 
there was no system exercised in sorting or packing; conse- 
quently much inferior fruit found its way to the European 
markets, resulting in further loss and discredit, writes Consul 
General James W. Ragsdale, of Halifax. 


To overcome these difficulties co-operative associations 
were organized at the towns of Berwick, Wolfville and King- 
ston, but without success. Last year there was a combination 
of growers under a ceutral association without corporate pow- 
ers that did fairly well, handling some 400,000 barrels, but 
the form of this association did not afford the relief hoped for. 


Organization and Business Methods. 


To remedy the defect a special act was passed by the 
Dominion Parliament permitting the organization of what is 
now known as the United Fruit Companies (Ltd.), with a 
capitalization of $5,000, since increased to $11,000, the par 
value of the shares being $50 each. Under the rule each mem- 
ber must have one share, and not more than five. 


The fruit of each member is gathered by himself, and 
after sorting is taken to the warehouses of the association, of 
wHich there are five. Here the fruit is re-sorted and properly 
packed under the direct supervision of the general manager, 
and the discarded fruit is taken away by the grower and con- 
signed to the drier or vinegar factories. For the services of 
packing the grower is charged five cents per barrel. In this 
way all fruit exported will be of the highest standard and will 


command the highest prices. In packing, color as well as size 
and quality is strictly observed, as the European market de- 
mands fruit of high color only. It is for this reason that the 
Rhode Island Greening and other apples of like color are in 
little demand on the Continent. All the fruit of the members is 
shipped by the association. 

The organization aims not only to handle the fruit of its 
members, but also to assist them in the purchase of their prin- 
cipal supplies, such as barrels, boxes, farming implements, 
twine, seed, nursery stock, fertilizers, and in fact all the nec- 
essary appliances for fruit growing. Last year growers were 
compelled to pay very high prices for barrels, as much as 40 
cents per barrel in some instances. This year the members are 
paying 23 to 28 cents for barrels and about 16 cents for boxes 
holding one bushel. Very few boxes are used, however. Later 
on the association expects to make its own barrels and boxes, 
and at less price than is now paid. 
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Automatic Heading or Squeezing Machine, No. 20-L 


- This cut shows our Automatic Heading or Squeezing Machine which 
is used for squeezing or crimping on the tops or bottoms on square Meat 
Cans, Varnish or Oil Cans, Etc. 


The top or bottom is placed on the center block, which is provided 
with a special guide for same, then the body is placed in position under 
the top clamp, then by depressing the foot treadle this throws in the 
clutch, which in turn brings down the top clamp which forces the body 
down into the top or bottom, just before the four jaws come in to squeeze 
ontheend. With the arrangements which we have on this machine it 
is not necessary to have an operator to put on the ends as the machine 
automatically does this, thus showing a large saving over the ordinary - 
squeezer. This machine is especially well fitted for 5 gallon Oil Cans. 


Largest size end. 9% in. x 9%4 in. Smallest size end, 1% in. x 1% in. 


Weight: Gross, 1,425 lbs. Measurements: Height, 41 inches. 
Tare, 325 lbs. Width, 35 inches. 
Net, 1,100 lbs, Length, 33 inches. 


TORRIS WOLD & CO. 
218-230 N. JEFFERSON ST. CHICAGO 


Makers of High Speed 


Automatic Can Machinery, Presses, Dies, Etc. 
No. 2 a 


The Hughlett Can Lacquering Machine in Operation 


SHOWING HOW THE WORK IS DONE 


The above illustration is taken from one of these 
machines in operation in a Puget Sound salmon can- 
nery. It is working on 1-lb. Talls Salmon and is putting 
through about 58,000 CANS PER DAY often hours. 

Note the ease and facility with which it handles 
this work. Cans require only to be fed to machine and 


are Lacquered and Delivered all dried and ready for | 


piling. 


SEELY BROS. Sole Manuiacturers Blaine, Wash., U.S.A. 


. The lacquer is applied with a nice, smooth, even 
finish all over surface of can. 

Over 200 of these machines are now in use and it 
carries the endorsement of some of the heaviest packers 
in the United States. 

. ‘Write us for particulars and get a sample lacquered 
can. Get in line with this work: It is worth your atten- 
tion. Outside lacquering is becoming popular. 


at 
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Aims of the Association. 

The particular aims of the association, however, are to do 
away with the speculator and’ commission merchants at this 
end, to economize in packing expenses, and to insure the ship- 
ment of fruit of the highest standard, and the receipt of com- 
mensurate prices. 

The manager of the association receives for his services 
$4,000 per annum, out of which sum, however, he is expected 
to pay wages‘of the men employed in packing. Some 600,- 
000 barrels of fruit will be handled by the United Fruit Com- 
panies during the present season. 


CONCERNING CANNED FOODS. 


The Bureau of Foreign and Domestic Commerce is about 
to issue a monograph dealing with the foreign trade in all kinds 
of canned foodstuffs. The consuls reporting on the subject 
are, for the most part, of the opinion that American canned 
food products are well able to hold their own in most foreign 
markets. Some lines of American goods are the standard 
wherever sold. 

Canned meats from the United States have fully recov- 


ered the ground lost at the time packing-house methods were 
brought into question in this country. 


It is said that the pure food iabel now required on canned 
foods put up in the United States has been of much assistance 
in restoring the confidence of the foreign consumer in Ameri- 
can canned meats. 

California canned fruits are especially favorably known 
abroad. Practically all the competition these fruits meet is 
kept alive by the fact that the American product is sold at 
higher prices than its rivals. American canned tomatoes, how- 
ever, do not seem to be holding their own in competition with 
the Italian product. European consumers claim that there is 
less liquid and more meat in the Italian cans, and that the to- 


matoes are peeled. The American tomato may be restored to. 
favor abroad by a recent decision of the American pure-food 
board @hat forbids additio and,of any more of 
the juice of the tomato than my nécessary to process it. — 

In addition to the reports from the consuls the mono- 
graph contains a chapter on foreign pure-food laws that re-' 


late to the importation of canned foods. In a few countries 
— there regulations that affect the trade in this class of 
goods. 


MEETINGS OF ASSOCIATIONS. 


The following is a schedule of the meetings of the 
various State or local Associations, the time and place, 
and any particular subject up for consideration. Sec- 
retaries will do us a favor in promptly notifying us of 
all meetings, by wire at our expense, if not time by letter: 
November 21—Western Packers, Chicago, Sherman House. 

Annual Meeting. Consideration of the contin- 
uance as an Association. A full attendance 
should be present. 

November 21 and 22—American Specialty Manufacturers’ As- 
sociation, at Chicago, Congress Hotel and An-. 
nex. Annual meeting. Some important mat- 
ters; election of officers. 

December 3-4—Wisconsin Pea Canners Association, Milwau- 

kee, at the Republican House. Annual meet- 

_ ing; election of officers; report on special re- 

search. Special entertainments. 

February 10-14—National Association, Machinery Association, 
Brokers’ Association, at Louisville, Ky. Ma- 
chinery Exhibit. Headquarters at Auditori- 
um. The “big show” of the year. 


Belt Driven 


2 Men can work at a time 


Price $15.00 


356 Market Street, 


Cleaning Rusty Cans Easy Now 


with a 


Johnson Can Cleaner 
Por all Sizes of Cans 


Steel Brushes 


Immediate Shipment... 


Lacquer, Lacquering and Labeling Machines 
Supplies for Can Makers and Canners 


JUDGE 


Mount on Table or Stand 


Weight 40 Ibs. 
f. b. Ss. F. 


San Francisco, Cal. 
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F 0 AR -MEANS SAFETY*IN SEED | 
| SAFE SEED—GOOD CROP 
We have Everything CANNERS require in Seed 


Genuine RED ROCK TOMATO Grown from Original Strain for 1912 Delivery. 


LEONARD SEED COMPANY - ~- CHICAGO 


FIRST PRIZE AT WORLD’S FAIR 


BANNERMANS = PHENYLE = DISINFECTANT 


NON - POISONOUS DRY - POWDER 
PHENYLE will thoroughly disinfect your plant. Begin now to get ready for next season. 


KILLS ALL ODOR INSTANTLY WILL, NOT TAINT YOUR PRODUCT 


Manufactured by Bannerman Chemical Co. Syracuse, N. Y. 


125-127 East Falls Avenue 
BALTIMORE, MD. 


Gasoline Burners, Fire Pots & Heaters 
*: Repairs Promptly Attended to 


CANNING HOUSE SUNDRIES 


HULL'S 


PATENT 


We manufacture Lacquer all colors, for coating ends of cans, or cans all over 
For rusty cans, use our Silver Lacquer nothing better 
John G. MAIER’S Sons 


The Lacquer People 
Baltimore, Md. 
(When ordering, please state if wanted for ends, or for coating cans all over) 


WE CAN MAKE PROMPT SHIPMENT OF 


“Genuine” Bucklin Cyclone Pulp Machines 
and Suokitn Pulp Finishing Machines. 


SEND IN YOUR ORDERS. 


THE SINCLAIR-SCOTT COMPANY 


MANUPACTURERS OF 


Canning House Machinery and Supplies. BALTIMORE, MD. 
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PINEAPPLE GRATER 


There are 75 saws in base of hopper, divided on two shafts and 
interlacing and running into one another. The hopper is 


made of white pine wood and the discharging chute 
is also lined with wood. Capacity, the 
pack of any ordinary house. 


Tools, 


The John R. Mitchell Co. 


Canning and Canmaking Machinery 
Foot of Washington St., Baltimore, Md., U.S. A. 


Tf Silkers and all 
Machines for- 
Use se a Canning Purposes 
Canning 
Factory 
We sell zt ony 
ask us, we'll get 
Cans, Shooks, 


Solder, Crates, 
Climax Flux, 
**Lockwood’’ 
Gas Machines, 


608 Page Catalogue for the Asking 


The “Sprague” Line of 
CANNING MACHINERY 


“Hawkins” Continuous Capper 
“Colbert’s Rotary” Tomato 
Filler, Model “M’” Corn 
Cutters, Corn Cookers 


Ete., Etc. 


Correspondence Solicited 


& Co's. ‘Latest Improved 


LOCK SEAM BODY FORMING MACHINE 


For forming and locking the bodies of round, 
square or irregular shaped tin cans 


2 
The cut illustrates our latest improved lock 8 8 = 
seam body forming machine; this machine has 3 
a capacity of not less than 60,000 perfectly form- = & : 8 2 
ed avd locked bodies per day of ten hours. The 9="% , 
machine is the latest improved, up-to-date andis & % t 3 
superior to any on the market. It is simple in Zz Z . 


operation. constructed of the best material and 
workmanship, fully guaranteed and has a host 
of satisfied users. 

The cut shows machine without soldering 
attachment, we furnish it with or without sol- 
dering attachment as desired. Prices and refer- 
ences (from users) on application. 


MANUFACTURED BY 


STEVENSON & CO. 
601-7 S. Caroline St. BALTIMORE, MD. 


WITH 
HOPPER REMOVED. 
° 
: 
— 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this 
column Free for securing either positions or hands. To all others 
the charge is $2.00 per inch, per insertion $5.00 monthly ; cash 
with order, Where the address is care of THE TRADE, stamps 
should be sent to be used in forwarding answers, as the P. O. re- 
quires renewed postage on such, . 


Advertisements will be carried for one month from date re- 
ceived, unless notified to the contrary at the end of one month. 
Advertisers should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WaANTED.—A good Salesman, one that is familiar with the corn 
market especially. Want none but the best; one that can sell the 
goods at the right price. Address at once, SALESMAN, care The 
Trade. 


SALESMAN WANTED.—By old and established Canners’ Supply 
House to work on salary. One who understands labeling machines 
preferred. Address, ‘‘Opportunity,’’ care The Trade. 


WANTED.—Competent jam, jelly and fruit butter cook. One 
who can take charge of department in large factory. Steady position 
~ good pay to right man. Address, ‘‘Manufacturer’’, care The 

rade. 


SITUATIONS WANTED. 


WANTED:—Canners who are in need of reliable Superintendents, 
processors or managers, to write to the Secretary of the Processor’s 
Association, care of The Canning Trade, and get a list of available 
_ ae charge whatever made for list of names or information 

urnished. 


WANTED.—Position as Processor; have had 25 years’ experience 
with one of the largest and best Canning plants in the State, packing 
fancy fruits and vegetables; strictly sober; can give the best of 
reference open for position any time. Address John, care The Trade. 


WANTED.—Position by expert processor and superintendent, 
during sweet potato season. Have had 20 years experience in the 
canning business. Can give the best of reference. Am familiar with 
Sanitary and Solder Sealers. Address, ‘‘C. M. H,’’ care The Trade. 


POSITION WANTED.—By experienced processor, catsup and con- 
diment maker; jams, jellies, etc. Full line of canned or preserved 
food products. Highest reference, long years of experience; imme- 
diate employment.. Address, MAIN, care The Trade. 


PosITION WANTED:—Position of Superintendant and Processor, 
have had ten years of experience with one of the largest and best 
canning plantsin N. Y. State, packing fancy Peas, Beans, Corn, 
Succotash, Lima Beans and Pumpkin. Open for position anytime. 


Address, ‘‘J. J. S.,’’ care The Trrde. 


POSITION WANTED.—For 1913 or longer, by thorough can- 
nery Man, on corn, tomatoes, sweet potatoes and apples. Conver- 
sant with all standard canning machinery including Geasineneal and 
Johnson Headers. Sanitary corn and tomatoes a specialty. Can show 
two houses I have built, equipped and run, from foundation to cars. 
Age 31, single, absolutely temperate. References from Maryland’s 
best packers and brokers. Address, ‘“White,’’ care The Trade. 


WANTED.—Position as processor or superintendent. Will be 
open for employment after Nov. ist. Familiar with full line of fruits 
and vegetables; good machinist; strictly sober and can furnish the 
best of references. Address, ‘‘H. C. N.”. care The Trade. 


WANTED —Position as superintendent. Can build and equip the 
factory. Have had 23 years experience in the canning of fruits and 
vegetables. First-class machinist, and understand Sanitary Can 
Machinery. Can furnish the best of references from present employ- 
ers. Address ‘‘X X Y”’, care The Trade. 


WANTED.—Position by jelly, jam, fruit butter, catsup and chilli 
sauce cook. Address BOX 831, care The Trade. 


WANTED.—Processor for sweet potato, tomato and fruit plant, 
wants position for 1913. Have had 20 ber experience in the canning 
business. Sober, best references; can build and equip canning plants. 
Address FRANK SANDERS, Frazeysburg, Ohio. 


A New Formula 

Special Information 
Factory Advice 

Process Times and Data 


The Services of an Expert 


Consult 


L. HINCHMAN . 


1 W. Main Street 


HADDONFIELD - - N. J. 


BUSINESS-GETTING PUBLICITY 


for canners and packers is the kind that brings them 
orders, creates a name and a reputation for their 
brands and goods, and keeps the retail grocer ‘‘boost- 
ing’’ all canned foods to his customers and friends. 
The best way to reach and educate the retail grocers 
is through 


The RETAILERS’ JOURNAL 
The Magazine of the Grocery Trade 
Published Monthly at 
36 La Salle Street CHICAGO, ILL. 


a 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY, 
A. I, Jupcx, Manager and Editor. 
Baltimore and Holliday Sts., Baltimore, Md. 

Telephone St. Paul 2698 


NEW YORK OFFICE 
Room 135 Herald Square Building, 149 W. 35th Street. 


THE TRADE is the only paper published exclusively in the 
interest of the Canned Food Packers of the United States and Canada. 
Now in its 36th Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


One year, - - - - - $2.00 
Canada, $3.00 
Foreign, - - - - $4.00 


Extra copies, when on hand, 10 Cents each. 


ADVERTISING RaTES.—According to space and location. 

Make all Drafts or Money Orders payable to THm TRADE Co. 

Subscribers west of the Mississippi River will please remit by 
Post Office or Express Money Order, or add 15 cents to their checks 
to pay cost of collection as charged by eastern banks. 

Address all communications te THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers ; other parties will be charged $2.00 
per inci: per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE 
TRADE for inquiries and discussions among themselves on all matters 
pertaining to their business. 


Business communications from all sections are desired, but anony- 
mous letters will be ignored. A. I. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, mail matter, 


BALTIMORE, MONDAY, NOVEMBER 18, 1912. 


EDITORIAL JOTTINGS. 


This is the open season for Association meetings; 
and, it might be added, all Associations are open for new 
members. 


There has come a change over the industry in re- 
cent years which everyone should recognize and live up 
to. Formerly, in a crude way, it may be said that every 
man or firm worked out his or its own future according 
to its own ideas. Then any attempted interference, or 
even suggestion in many cases, would have been consid- 
ered as uncalled for, if not impertinent. Not that an at- 
tempted interference with personal rights now would 
not be so considered. But the up-to-date canner recog- 
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nizes now that-he does not stand alone; that his personal 
business is not complete within itself, but that he is de- 
pendent upon his fellow-canners for a large measure of 
his success. In other words, the common good of the 
industry is now recognized, and that each individual 
packer is but one part of the whole. 


As we have said—the up-to-date packer recognizes 
this, and the fact marks a long step in advance. But not 
all the packers so consider it. Some there are who con- 
sider any attempt to draw them out as to their business 
as being unwarranted effrontery. They belong to the 
old school, and they should take themselves in hand for 
a good awakening. The welfare of the whole industry 
means the welfare of each individual; but it takes the in- 
dividual efforts of all in combination to produce lasting 
results. 


This means Association work, which is nothing 
more than the combination of the individual effort along 
given lines of general improvement. But it means much. 
It means that such united efforts command and receive 
the attention they deserve, whereas an individual effort 
would be totally disregarded. As an Association, things 
can be accomplished that are impossible otherwise. And 
not alone in a defensive way, protecting the industry from 
outside interference; but within the industry, producing 
changes and improvements that are just as important, 
if not more so. 


After a canner has attended a few of the meetings 
of his local Association he begins to realize that there 
is something more to know of his business than he for- 
merly thought about. He learns how other canners con- 
quer their troubles; how difficulties are met and over- 
come, and how and why other canners succeed when he 
he has failed. It broadens his vision, gives him a new 
view of his calling, and fills him with the determination 
to uphold his end—to be a credit to his industry. 

‘ 


Recognizing, then, the new sides of things, by what 
excuse can any packer of canned foods refuse to belong 
to his Association? The fact that he does not belong 
can rightfully be taken as a refusal. There is no room 
for the excuse that the Association does nothing in its 
meetings. It is the members that make the Association, 
and if they do nothing, there is no one to blame but 
themselves. The possibilities under Association are al- 
most infinite, and a little effort on the part of each one 
would produce great results. The trouble with the in- 
effective Association is that its work is left to one or two 
men, all the rest seeking the benefits and contributing 
nothing. 


But even here a very considerable change has come 
over the industry. They are doing things at these Asso- 
ciation meetings. Nearly every one of the local Asso- 
ciations show new life and much activity, and they would 
show more if all would help by lending a hand. 


Ape: 
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SANITARY CANS 


For SWEET POTATOES 


BAKED BEANS 


SAUER KRAUT 


SANITARY 
ENAMELED LINED CANS 


For PUMPKIN 


SQUASH 
HOMINY 


The best Can made for the purpose. If not familiar with 
its merits will be pleased to personally demonstrate its 
many advantages. 


SANITARY CAN COMPANY 


447 WEST 14th STREET 
CHICAGO NEW YORK BALTIMORE 


Monroe Building | Maryland Trust Bulliding 
Michigan Ave. & Monroe St. 


(SANITARY CANS ARE MANUFACTURED UNDER MAX AMS PATENTS) 


| 
4 
2 
| 
| 
. 
ae 


What we have in mind, however, is that you should 
join—if you do not now belong. You should be a mem- 
ber of your iocal Association, and of the National Asso- 
ciation. Attend the meetings ; bring before them the ques- 
tions you want information on. Don’t be afraid to ask, 
for there are probably dozens of others who want this 
same information. 

It is surprising how few original thoughts there are, 
and yet most men will persuade themselves out of asking 
by the argument that “they will think me foolish to ask 
such a question.” 


Get into your local Association and get into the Na- 
tional Association. Lend the weight of your member- 
ship to both bodies, and realize that your. business is 
only a small part of the great whole. Do your share to 
develop your part, and you will help along immensely ; 
but don’t try to play the game alone any longer. For the 
wolves are being compelled to seek longer and farther for 
victims, and they will be the more hungry when they 
run across you, for they dare not attack the man who 
has the protection of his Association back of him. 

Suggestions are always welcomed and. in- order. 
Several years ago it was deemed wise to drop “canned 
goods” and call them “canned foods;” then later it has 
been suggested to do away with “canning factories” and 
call them “canneries ;” and now last of all comes from 
our far Western Hawaiian brothers a hint to drop the 
“canners” and call them “Canfoodians,” and the sugges- 
tion is not at all bad. 


Our Inquiry Column has met with a very hearty 
reception. All seem greatly in favor of it, as offering an 
opportunity for an exchange of thought and experience 
that is commendable. But not many have taken advan- 
tage of it. Is is there for your use, and we want you 
to use it. You can gain a whole lot of benefits from it. 
But don’t take all and give nothing. Answer some of the 
questions asked, and ask any that you feel are to the 
point. It is the use of a thing that makes it valuable. 
Use it. 


JAPANESE CRAB MEAT. 


Recently we published an article on Japanese crab meat, 
being the substance of a report by American Consul-General 
Thomas Sammons, of Yokohama. It has been only recently, 
comparatively speaking, that Japanese crab meat has been an 
important item in canned goods stocks of the best grocery 
stores. Not only in the cities, but in the larger towns, the best 
stores now carry this product, and while it is by no means an 
uncommmon item in the grocer’s canned foods stocks, it is, 
nevertheless, little known to the rank and file of consumers. 

This crab meat is very delicious, and it is also very rich. 
It is, at the same time, a most desirable article of food, and 
it is, also, a very desirable canned foods item to have in the 
domestic stock, to draw upon on occasions either of sudden 
emergency or when difficulty in deciding what to have for 
luncheon or breakfast is usually trying. The crab meat as 
it appears in the cans is in what appears to be small pieces; evi- 
dently the Japanese crab does not differ in essential details 
from our own soft-shell crab, but as one examines the contents 
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of a can it occurs to him that, judging from some of the pieces 
of meat, the Japanese crab must be considerably larger than 
any of the crabs common on the Atlantic Coast. The flavor of 
Japanese crab meat resembles to a considerable extent the 
flavor of our own beloved soft-shell crab. It does not taste in 
any way like a lobster. The Japanese crab meat is particularly 
delicious when served from the chafing dish, in the same man- 
ner as Welsh rabbit, but it is extremely rich, and it is not an 
article which admits of very free consumption. 

It is more a delicious novelty at the present time, it seems 
to us, than anything else; however, it is a very desirable article 
of food. So far as we have observed these goods, they not 
only arrive from Japan in good condition, but they maintain 
their good condition until sold from the grocer’s shelves. The 
only exceptions to this rule have been caused, evidently by 
punctured cans, in which case the contents were found to be 
very dark colored, unfit for consumption; but this is only 
what may happen in packing and shipment of domestic packed 
goods. There may be a little defect in the soldering, a nail 
driven into the case may puncture a can. The Japanese evi- 
dently realize the importance of using good material, heavy 
weight tin, subject to rigid inspection as to components and 
high-class lacquer. One reason why we devote so much space 
to the consideration of Japanese crab meat is that we are sur- 
prised that anything so really meritorious should come from 
a people imbued with the sort of domestic spirit which perme- 
ates commercial Japan.—‘New England Grocer.” 


FRESH PORK, NOT CANNED SHRIMP. 


The death of Mrs. Sarah L. Thompson, Brooklyn, N. Y., 
was reported in the New York “Sun” of September 13 as due 
to ptomaine poisoning from eating canned shrimp. 

On investigation by the Bureau of Publicity of the Na- 
tional Canners’ Association it was learned that Mrs. Thomp- 
son and her husband had been on a week-end visit to relatives 
at Milford, Conn. On Saturday, August 31, salad made from 
canned shrimp was served for supper, of which Mrs. Thomp- 
son and others present partook. No one felt any ill effects 
from this meal. 

On Sunday and Monday Mrs. Thompson ate heartily of 
cold fresh pork, and on Monday evening, September 2, she 
and Mr. Thompson returned to their home. Early the next 
morning Mrs. Thompson was taken very ill, from which she 
did not recover, and died on September 11. 

Dr. Northridge, who was called to attend Mrs. Thompson 
on Tuesday morning, stated that he diagnosed her case as 
obstruction of the intestines, and not one of ptomaine poison- 
ing. And he believed the trouble was caused by the fresh 
pork. 

Dr. Clinton J. Hyde paid his first visit on Thursday, Sep- 
tember 6, and diagnosed the case of Mrs. Thompson as one 
of ptomaine poisoning, since nothing out of the ordinary had 
been taken in the way of food since eating the shrimp. 

Later a full history of Mrs. Thompson’s diet, together 
with what Dr. Northridge had said, was submitted to Dr. 
Hyde. He then said that he did not know that Mrs. Thomp- 
son had eaten of the pork, and he believed Dr. Northridge’s 
statement was correct. ; 

A letter enclosing a synopsis of the investigation was 
written the editor of the New York “Sun,” and in his issue of 
November 6 he published a corrected statement under the title 
of ‘‘Canners Defend Their Products.” 


To Save Money See the 


“Wanted & For Sale” Ads 
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FIRE INSURANCE AT 


CANNERS EXCHANGE 


FOURTH ANNUAL, REPORT 
December 3ist, 1911 


Cash Assets. 
in bank $311,033.38 
Accounts Receivable, Unpaid Expense and Guarantee Fund Deposits..... 16,719.56 


Liabilities. 


$327,752.94 
$122,208.22 
35,020.00 


35,000.10 
15,547,252.66 
$15,739,540.98 


54,277.80 
NuNE 


Total smount of Policies in force 3ist December, 1911 


Losses Adjusted and Paid during 1911, 
Unpaid and Unadjusted Losses. 


Surplus distributed to credit of Subscribers’ 122,208.22 
Surplus returned te Subscribers during 1911, 2,185.34 
Total Saving to Subscribers during 1911 $124,393.56 


Net Saving to Subscribers at Canners’ Exchange for the Past Four Years: 
$306,395.45 


For Information Send to 


LANSING B..WARNER, Incorporated. Atterney 
HARRIS TRUST BUILDING (111 W. Monroe St.) 
CHICAGO, ILL. 


ADVISORY COMMITTEE 
FRANK VAN CAMP, Chairman GEORGE ¢ BAILEY, Treasurer 
ome 


Ind, 
WM. R. ROACH, 
Hart, Mich. 
T. HERBERT SHRIVER, 
Westminster, Md, 


L. A. SEARS. 
Chillicothe. Ohio 


LANSING B. WARNE 


R, Sec’y. 
Chicago, Ill. 


ANNOUNCEMENT 


We beg to announce that we have established a 
BRANCH SALES OFFICE and REPAIR SUPPL 
DEPOT at 

Baltimore, Md., 


under the management of Mr. 


Thomas W. Nicol 
ADDRESS 


Sprague Canning Machinery Co. 


44-46 MARKET PLACE 
(Telephone St. Paul 6557) 
BALTIMORE 


Mr. Nicol will give special attention to the trade 
of Maryland, Delaware, New Jersey and Virginia. 


We cordially invite all canners to visit our Balti- 
more office whenever convenient, and to make it their 
headquarters at any time. 


SPRAGUE CANNING MACHINERY CO. 
Daniel G. Trench, 
President. 
Chicago, 
Nov. Ist, 1912. 


be humbugged by misrepresentation. 
harvest time, when you may want to kick yourself. 


cardboard carton packages of quarter and half-pounds. 


ners. 


TOMATO 
RED ROCK 


Nothing like it for production, solidity; color, smoothness, freedom from core, freedom from rust and split. 
No other Seedsman can furnish the true grade of LANDRETHS’ RED ROCK originated by us. 


Don’t 


Any make-believe stock is certainly inferior, and that will be evident at 


The seed of LANDRETHS’ RED ROCK is all grown on Bloomsdale Farms, and is only sold in sealed 
Insist on these cardboard packages. 

We grow ourselves all varieties of Tomato Seeds used by Can- 
We sell all other sorts of Seeds used by Canners. 
us stating what you want. 


Write 


From Tue HorrecKerR CANNING Co., SmyRNA, DEL. 


Replying to your favor of recent date, beg to say that we use your Landreths’ 
Red Rock Tomato with most gratifying results. 

We find it to be a Tomato retaining its firmness in color, stands up well after 
picking, is a good cropper and in our judgment an all-around first-class Tomato. 
Especially suitable for canning, because it ripens to the stem and has small seed 
cells and is very meaty and solid, as well as having a good, rich color. 


D. LANDRETH SEED CO. 


Bloomsdale Seed Farms Bristol, Pennsylvania 


$327,752.94 

Unearned Expense and Guarantee Fund 

Surplus, distributed, to credit of Subscribers’ accounts .................... 122,208.22 Re: 

Surplus distributed to credit of Subscribers’ accounts 

Net Contingent Subscribers’ Liability om Policies im 

. 
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The California Market 


Canners expect to be sold out before January—Advertising Campaign produces results— 


Tomato Pack about over—Coast News Notes. 


Reported by Telegraph 


San Francisco, Cal., November 15th, 1912. 

General Market.—As a summary it might be said 
that jobbers’ stocks, as a rule, are about exhausted and 
prices are steadily advancing. The demand for fruits is 
quiet, owing to the fact that there has been no buying 
of a speculative nature and stocks are badly broken. 
Pink Salmon is in better demand, but the price move- 
ment is lacking. California ripe Olives continue to grow 
in favor, and the demand just now is very heavy. 

Stocks are Getting Low.—The heavy selling season 
on California canned fruits is now at an end and packers 
are more closely sold up than was thought possible six 
months ago when opening prices began to make their 
appearance. The situation at that time was not alto- 
gether satisfactory, as jobbers throughout the entire 
country reported that they held “holdover” stocks as a 
result of the unfavorable winter and spring selling sea- 
son. Realizing that it would be impossible to market the 
full pack of fruits in the United States, canners sent 
their representatives to Europe and quoted the lowest 
prices to buyers there ever named by them. ‘The result 
was that an immense volume of business was secured; 
Great Britain alone taking more than a million cases. 
This relieved the situation wonderfully and the domestic 
jobbers, seeing foreign buyers making such inroads into 
the pack, commenced to make purchases earlier than they 
had planned to. Extremely heavy purchases on the part 
of Eastern buyers have not been the rule, but little spec- 
culative buying having been indulged in, in spite of the 
very low prices quoted. With a favorable season, jobbers 
will not only be enabled to clean up their holdings, but 
will be compelled to make additional purchases, and 
California packers are not looking forward to having 


anything left on their hands when the packing season 
commences in Nineteen-Thirteen. 


The Effect of Advertising—Hunt Bros. Company, 
which is one of the few California fruit-canning concerns 
that packs its entire output under its own labels, and the 
only one which conducts an advertising campaign of 
national scope, is winding up a highly successful season. 
Its pack has been larger than ever before, owing to the 
fact that new canneries have been added and the facilities 
of the old one enlarged, but this increased output has 
been needed for the demand has been very heavy. The 
methods of doing business adopted by this firm are an 
inspiration to canners who have grown weary of seeing 
their products passed out to consumers under jobbers’ 
labels with the jobber receiving full credit in case the 
fruit is satisfactory. The national advertising carried on 
by this packing firm has proved to be very successful 
and has blazed the way for other California packers who 
may wish to market their own brands and who would 
like to improve the quality of their output. Force of 


circumstances rather than choice, led Hunt Bros. Com- 
pany to undertake this advertising campaign, the action 
of other California canners being directly responsible 
for it. About four years ago at the close of a selling 
season, this firm found that its entire pack had been dis- 
posed cf while most other packers had a large carry-over. 
The pack of the coming season promised to be a fair one 
and canners realized that in order to get rid of stocks on 
hand, low prices must be named. With that in mind the 
opening prices were based largely on the cost of the 
carry-over pack, making it impossible for Hunt. Bros. 
Company, who had no carry-over, to pack and sell goods 
at these rates except at a loss. The customary pack was 
put up, prices named in accordance with cost and quality 
and a demand created through advertising that left no sur- 
plus at the close of the season. More general publicity 
has been given to California fruits in four years by this 
one packing firm than all the jobbing houses with their 
private labels since the commencement of the industry. 
Getting down to the present season, this firm has made 
full deliveries of practically everything in the fruit line 
and is finding, in common with other firms, that stocks in 
some varieties and grades are about exhausted. The 
tomato pack has been light and an 85 per cent. delivery 
on No. 3 Solid Pack is announced, while on Standard 
about a 65 per cent. delivery will be made. 

The Tomato Pack.—A week of cold rainy weather 
has effectually ended the tomato canning season in the 
northern part of the State, but word has been received 
from Southern California to the effect that there has been 
no rain there and packers are still receiving stocl: in fair- 
quantities. "No packers will have further offering to 
make to the trade, and but few will be in a position to 
make deliveries in full. The large operators will average 
a 50 per cent. delivery on Solid Pack and a 75 per cent. 
delivery on Standards. Jobbing prices on this article 
have stiffened materially of late,, and it looks as though 
Standards would be selling at $1.00 before the end of the 
year. Extra Standards are now being quoted at this fig- 
ure, with $1.25 asked for No. 3 Solid Pack. 

Coast News Notes.—Outside of fruits and salmon, al- 
most everything in the canned food line seems to be at- 
tempting to break the high-price record in the local mar- 
ket. During the past week wholesalers have sent out new 
lists to customers with advances quoted on condensed 
milk, spot tomatoes, canned oysters, tinned meats, crabs, 
shrimps, soups and Maine corn. Spot stocks of all of 
these are rather light, as deliveries seem to be slower 
than usual, especially by rail. 

By order of the State Board of Health the sale of 
all canned foods in which copper has been used as color- 
ing will be denied sale after the first of the year, the order 
following a ruling made by the Federal authorities re- 
cently. 

The olive-picking season has commenced in this 
State, but the rains that are being experienced in North- 
ern California are hindering operations in this section. 
The ripe olive is rapidly coming into favor, and there is 
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strong competition this year to secure raw stocks, the 
crop being much lighter than usual. The canned product 
will be higher this season than usual, but the quality will 
be above the average. 


Packers interested in the British Columbia pack of 
sockeye salmon note with much interest the activities of 
the fisheries authorities there in conserving the supply of 
fish. Millions of salmon eggs have been hatched this 
year more than ever before during an “off year,” and in- 
dications point to a record run of fish in 1915. 

Dr. A. W. Bitting, who has conducted an experi- 
mental canning plant and laboratory at San Francisco 
this season under the auspices of the Federal Govern- 
ment, has completed the canning work for the year, and 
is now taking a short vacation at lafayette, Ind. He 
will return early in January, and will then take up the 
laboratory work. Hundreds of cases of fruits and vege- 
tables were put up under various conditions and much 
information of value to the canning trade will doubtless 
be secured. 


R. A. Gould, until recently head of the local labora- 
tory maintained by the United States Bureau of Chem- 
istry, is now a member of the firm of Gould, Free & Ash, 
a concern that will devote its attention to solving manu- 
facturing problems and processing. 


The offices of Castle Bros. were closed recently in 
respect to the memory of Mrs. Charlotte L. Castle, mother 
of Walter M:., Albert E. and Arthur H., the brothers who 
_ constitute the firm. “BERKELEY.” 


CANNERS! 


WIRE, PHONE OR WRITE US FOR 


SUPPLIES, REPAIRS OR 
CANNERS’ MACHINERY 
K. ROBINS & CoO. 


116 MARKET PLACE 
BALTIMORE - MARYLAND 


A. 


31 
CANTON BOX COMPANY 


2501 to 2515 Boston St., Baltimore, Md. 


PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 
OFFICE: 514 KEYSER BLDG., GERMAN anp CALVERT STS. 
President, ALBERT T. MYER. Vice-President, F. A. TORSCH 
Trersurer, LEANDER LANGRALL,. Secretary, W. F, ASSAU. 
Executive Com.: JOHN S. GrsBs, JR. B. HAMBURGER H. S. OREM 
Arbitration Com,.: E.C. WHITE W. A. WAGNER Jas. B. PLATT 
Jno. R. BAINEs, C. J. SCHENKEL 
Com. on Commerce: Ru¥Fus M. C.J. BRooxs J. A. SCHALL 
Louis GREBB W. E. RoBinson 
Com, on Legislation: Gto.N.NuMSEN’ F. A. TORSCH 
G. L. SHAW L. L. LORD G. T. PHILLIPS 
Com. on Claims: H.S. OREM BENJ. HAMBURGER 
W. A. WAGNER F. A. TorscH W. A. SILVER 
Hospitality Com.: T.J. MEEHAN H.W.KrxEBs_ E. H. MILLER 
Brokers Com.: H. A. WAIDNER WM. GRECHT 4H. FLEMING 
Counsel: MorRIS A. SOPER Chemist: CHas GLASER 


THIS CONCERNS YOUR BUSINESS 


DOES THE PUBLIC RECOGNIZE YOUR GOODS BY THE TRADE-MARK? 
IS YOUR TRADE-MARK IMITATED? 
HAVE YOU A DEED FOR YOUR TRADE-MARK ? 


The United States registers valid trade-marks to the real owners and 
issues a certificate of ownership. 


HAVE YOU SUCH A CERTIFICATE? 


Congress enacted a new law relating to trade-mark registrations on 
February 20, 1905. 


If your trade-mark is not registered under this act it should be at once. 


If it was registered in the Patent Office before the new law went into 
effect it should be re-registered. The repealed law was defective and 
certificates issued under it do not give full protection. 


The expense is small. Write for information. 


EDWARD DUVALL, Jr. 


724 Loan & Trust Bldg. Washington, D. C. 


SOLE 


THE AYARS MACHINE CO. 
THE FRED H. KNAPP CO. 
S. M. RYDER & SON. 


WE SUPPLY COMPLETE MODERN 


The BROWN, BOGGS CoO., Ltd. 


HAMILTON, 


CANADIAN AGENTS FOR 


HUNTLEY MFG. CO. 
TACKS MFG. CO. 
BOUTELL MFG. CO. 

C. J. TAGLIABUE MFG. CO. 


WE ALSO MANUFACTURE UNDER ROYALTY FOR CANADA 


THOMAS TOMATO SCALDER, THOMAS SANITARY PREPARING TABLES, 
THOMAS CONVEYORS, FRANK HAMACHEK PEA VINER FEEDER, W. A. TRESCOTT 
FRUIT & VEGETABLE GRADERS, MORRAL GREEN CORN HUSKERS, 

W. E. B. PATENT GASOLINE GAS MACHINE. 


INSTALLATIONS FOR CANNING FACTORIES 


CANADA. 


CHISHOLM-SCOTT CO. 
MORRAL BROS. 
W. A. TRESCOTT 
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As Brokers View the Market 


Latest information from many sections of the country as viewed by the leading Brokers 


—Reports mainly by wire—The canned food situation as IT IS. 


BALTIMORE, MD. 


November 16, 1912. 

Nothing out of the ordinary occurred this week in the 
canned foods market here, though there is a firmer feeling in 
No. 2 Tomatoes, based on the continued buying of that size 
and the lighter offerings of them at the quotations of today. 
Intending buyers of that size would do well to look after them 
promptly. The same steady buying of No. 3 Tomatoes, both 
Standards and Seconds, prevailed during the week, and the 
orders for them came from nearly all sections of the country. 
In the No. 10 size there was less doing at the advanced price. 
A dull spell in the Tomato market was anticipated during this 
month, but it has not yet materialized. If surface indications 
may be relied on, the outlook is for a firm, if not a higher, 
market during the winter months. The publication shortly 
of the official annual statistics of the Tomato pack in the 
United States is awaited with more than usual interest. Con- 
servative unofficial estimates place the total output around 
11,000,000 cases. 


The canning season for the fall crop of vegetables is 
winding up, Spinach, Sweet Potatoes, Beans, etc., and there 
is no large reserve stock of any one of them in sight. The 
steady demand for everything, and almost anything, in the 
line of canned vegetables this year was remarkable, and the 
wide scattering of the goods caused much comment. Doubt- 
less, the improvement in the standard of quality this year has 
as much to do with it as anything else. Low-priced Corn was 
again fairly active this week. 

It looks like every case of strictly fancy quality Pears in 
heavy syrup packed in Baltimore this fall has already been 
sold out, and there is a fair demand for the other grades, 
from water Pears around 65c. up to the best standards in 
heavy sprup at 80c. to 90c. dozen. There were more Apples 
sold this week than during the week previous, though they 
cannot be called active. Outside of those two items there was 
only the usual daily buying of small lots of the various fruits, 
the stocks of which are remarkably light for this time of the 
year. 

The opening of the fall canning season for Cove Oysters 
is not at all active, probably because of the warm” weather 
nearly everywhere. Today’s quotations a low enough to be 
attractive to the buyers. A spell of cold, freezing weather 
would cause higher prices almost without any doubt. 

THOS. J. MEEHAN & CO. 


ABERDEEN, HARFORD COUNTY, MD. 


November 15, 1912. 

'Tomatoes.—The demand still continues for unlabeled No. 
3 Tomatoes for shipment in plain cases, and for buyer’s label. 
Goods that meet the approval of the buyers are commanding 
87% @90c. for cap cans and 95c. for 4% in. extra standard 
sanitaries. For unlabeled 2s that will meet buyers’ views for 
private labels packers are demanding 67%c. for cap cans and 
75c. for extra standard sanitaries. Tomatoes of this character 
are extremely scarce and hard to locate. Regular standards in 
cap cans are being sold on the basis of 65c. for 2s and 85c. for 
3s. A good many are being offered at this price that will not 
fully grade up and do not meet buyers’ views, but these are 
not commanding much aitention—yet where buyers are con- 
vinced that the offerings are up to the mark in color, solidity 
and fill of can, the goods are being daily absorbed at full 
prices, notwithstanding the fact that at this season of the 
year there is generally a lull in the market on account of de- 
liveries on future sales and until jobbers’ stocks are somewhat 


depleted. So many Tomatoes have already been absorbed, 
and the quantity unsold has been so reduced, that the tendency 
seems to be for higher prices later on. 

Sales of futures were unprecedented. In addition to this, 
there has been heavy selling during and since packing season, 
and the prospects are for a small carry-over by packers into 
the winter months. 

Corn.—F ancy Corn is at a premium. Much of the cheap- 
er grades have sold at attractive prices to the jobbing trade, 


‘and will undoubtedly be pushed by them into rapid consump- 


tion. Those possessing the fancy and better grades of corn 
have not been active sellers, feeling that they would come into 
their own later on, when the stocks in jobbers’ hands of the 
fancy grades have heen lessened and a greater demand occa- 
sioned for the better article. 

WM. SILVER & CO., Inc. 


November 14, 1912. 


Tomatoes.— With the approach of the closing of naviga- 
tion, November 23, via Chicago and Milwaukee, have come 
some rush orders for Tomatoes. After that period the trade 
will be getting ready for holiday goods, and the inquiry for 
canned foods will necessarily be light for the time being. 
Then will come inventory time, which is always a dull period, . 
so that in the natural order of things it is not reasonable to 
look for any activity in the Tomato market until towards 
spring. 

Corn is going into consumption rapidly in view of the 
low prices prevailing on this article, and some good bargains 
are being picked up. There is some business on corn every 
day, and the fancy grades are very scarce. 

C. W. BAKER & SONS. 


WAUKESHA, WIS. 


November 15, 1912. 

Interest in spot canned peas is limited to small lots of 
fancy Alaskas, and sweets in small sizes. Also, some inquiry 
for off-standard goods at low prices. But packers’ stocks are 
light, and there is no pressure to sell any spot canned peas. 
Future peas are selling readily, the quantity of the orders for 
all grades increasing over last year’s specifications. Two pack- 
ers have reported they are all sold up, and many others are 
offering only limited quantities. 

CRARY BROKERAGE CO. 


TRADE-MARKS SOUGHT TO BE REGISTERED IN 
PATENT OFFICE, 


THE 


The following trade-marks have been favorably acted on by 
the United States Patent Office and will be registered at the 
expiration of 30 days unless objected to. Any person who 
believes he would be damaged by the registration of a mark. 
is allowed to oppose it within. said time. Further informa- 
tion will be furnished on request to Edward S. Duvall, Jr., 
Patent and Trade-mark Attorney, Loan and Trust Building, 
Washington, D. C. 

SERIAL No. 

63,420 Word: THE MOHAWK. Owner: Mary M. Herrick, 
Sharpes, Fla. Used on fresh and preserved oranges, 
grape-fruit and tangerines since December 1, 1908. 
Representation of bunches of grapes hanging from 
a vine, and a bear standing on hind legs and drink- 
ing out of a bottle. Owner: California Products 


64,607 
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Company, Los Angeles, Cal. 
mixture since March 20, 1912. 
Word: AMONA. Owner: John Hoffman & Sons Co., 
Milwaukee, Wis. Used on canned fruits and vege- 
tables and canned salmon since June 20, 1912. 
Word: QUARTERMASTER. Owner: Admiralty Trad- 
ing Co., Inc., Portland, Ore. Used on canned salmon 
since May 1, 1912. 

Representation of head of woman in Egyptian dress 
and the words LOTUS BRAND. Owner: Tallant- 
Grant Packing Co., Astoria, Ore. Used on canned 
salmon since 1902. 

Representation of a woman using telephone and word 
TELEPHONE. Onwer: Oceana Canning Co., Shelby, 
Mich. Used on canned fruits since June 1, 1912. 


Used on a grape-juice 


65,026 


65,464 


65,570 


65,809 


To Save Money See the 


“Wanted & For Sale” Ads 


THE Canning TRADE 


Principles of Organization. 


Some reasons for becoming a member of the National Canners’ 
Association are as follows: 

1. To get acquainted with other business men. 

2. To learn from other canners actual trade conditions. 

3. To better trade credits and collections in general. 

4. To learn that good conditions are not the result of individual 


effort. 

5. To get better results by co-operation. 

6. To learn to work together for the common good. 

7%. To help support the canning industry since the canning in- 
dustry supports you. 

8. Todo your share in keeping factories and business methods 
clean and attractive. 

9. To get for canned foods the endorsement of the best schools, 
churches and housewives. 

10. To get away from self, find good in others and be one in the 
best association, composed of the best canners having the 
best factories, doing the best business, with the best buyers 
at the best terms and all to be made better as the member- 
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JOHN A. LEE JOHN B, HENDERSON 


(LONG DISTANCE PHONE, HAYMARKET 3766) 


LEE BROKERAGE COMPANY 


(NOT INCORPORATED) 
657 W. RANDOLPH STREET, 
BROKERS IN 


ALL KINDS OF CANNED FOODS 


Members National D. F. & Canned Goods Brokers Assn. 


CHICAGO 


Refer to—Any Wholesale Grocery House in Chicago; Mid City Trust 
& Savings Bank, Chicago; Editor of The Trade, Baltimore. 


R. W. MeCANDLESS 


BROKERAGE AND COMMISSION 
——— CANNED GOODS A SPECIALTY——— 


Can handle a few more Canned Goods accounts to advantage. 
Advise immediately what you have to offer. EI Paso, Texas. 


Cc. W. BAKER & SONS 


CANNED GOODS 
BRGKERS AND COMMISSION 


MERCHANTS 


ABERDEEN, MARYLAND 


WILLIAM E. MORGAN 


ABERDEEN, MD. 
GENERAL LINE OF CANNED GOODS 


BROKERAGE 


Formerly of BAKER & MORGAN ESTABLISHED 1882 


CORN TOMATOES 


CANNED GOODS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 
PHILADELPHIA, PENNSYLVANIA 


E. L. SANFORD BROKERAGE CO. 
FOOD PRODUCTS 


PEAS 


INDIANAPOLIS. 
Brokerage J O HN Canned 
and M. Foods 
Commission PAVER Salesman 


306 Commercial Club Bldg. Jr, Indianapolis, Idn. 


H. 


N. FITZGERALD 
CANNED GOODS BROKER 

Tomatoes 

VA, 


Sweet Potatoes 


Spinach 
SUFFOLK = j 
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BALTIMORE, NEW YORK AND CHICAGO CANNED FOOD MARKETS, 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES 


Baltimore Wew York 


California) 


White Mammoth No. 2%....... $2 85 
White, Large 2 30 
Green, 2 20 
Green, I 90 
Tips White, Square ‘‘ 2 25 
Green, Square ‘‘ : 2 05 
BAKED BEANS}-No. 1, Plain.................... 36 
BEANSt—Refugee Size 1 Whole No. 2...... I 20 
“ce “ae 2 “ce I Io 
String, Standard Green 55 
se Stand. White Wax ie. 60 
iil Limas Extra No. 2 
“ Med. 
Soak ked “ 
** Red Kidney, Stand. No 2 
BEETS{—Small, Whole I Io. 
CORNi— 
2 Evergreen Stand.......... 60 
Extra Stand........... 70 
HOMINY}—Inside Enameled No. Bis 
Standard 55 
MIXED VEGETA-) No. 2—12 Kinds........ 7° 
BLES FOR SOUP{/ ‘“ 10 3 00 
OKRA AND No. 75 
TOMATOES.}{ 3 95 
‘© 2 Early June Stand.................. I 20 
ie ‘* 2 Ex. Stand. Early Junes.......... I 25 
ss I 60 
as 2 Extra Fine Sifted.................. I 80 
‘* 2 Early June Seconds I to 
‘* 2 Sifted 


2 Extra Sifted; 


ad 

ne Extra Sifted 

PUMPKIN}-Standard No. 3 55 


UP-TO-THE-MINUTE 
CANNED VEGETABLES—Continued. 
Chicago Baltimore New York 
6 SAUERKRAUT}-Best Quality No. 3......... 65 So 
2 30 2 40 SPINACH 95 I 10 
2 25 2 35 300 350 
SUCCOTASH}-Green Beans No. 2......... 85 20 
215 215 Dry Beans 80 115 
2 05 2 20 Maine 
I 80 go owasr POTATOES}-Jersey No. 3....... 85 1 
180 200 Standard 3....... 80 85 
I 70 I go Jersey 
4 ss Southern ro....... 275 2 90 
115 Standard 87% 
38 3634 Seconds gm 82% 38685 
40 37% “ Standard — 67% 65 
55 Fancy 3 60 
57% 
70 67% Standard 320 310 
72% 70 + No. 2 Stand. Md. County... 65 7o 
I 25 I 75 “oe 3 ae 85 87% 
I 26 I 40 “ 3 “ N. 95 I 00 
So go Io, Jersey és 3 25 3 00 
6u 65 ee Fancy San. Cans 5% inch... I 20 95 
2 35 2 60 
aa CANNED FRUITS 
| APPLMS—New York No. 90 
I 25 I 30 2 25 
S| APPLES{-Maryland, “ 180 200 
APRICOTS—Cala. Stand. I 55 
BLACKBERRIES§-Stand. No. 2...... 80-85 
7° 7° “ 
80 “ Preserved 
I 25 I 20 2 Ex. Preserved...... I 30-I 
I 30 I 25 2 Red Pitted 
1 40 I 40 Rel. 
165 1 65 GOOSEBERRIES§-Stand. No. 2........... 80-90 go 
185 1 85 450 475 
PEACHES*-Cala. Stand. No. 2%,L.C. 180 ...... 
‘* Rx.Stand. 2%, I 95 2 00 
I I 05 No.1 Ex. Sliced’ ‘Yeliow, 95 97% 
I 05 I 00 di *” 2 Standard White........ I 00 I co 
Yellow...... I 05 I 0§ 
2 Seconds, White 75 80 
65 “a; 80 85 
65 §5 iid 3 Standards, White......... ...... I 32% 
2 00 I 85 I 40 
85 95 és White......... I 60 
2 30 2 25 Yellow..... .. I 75 


Sa 
| 
8s 
I 
3 60 
I 00 
i I Io 
I 20 
| I 
[a 
I 05 
97% 
75 
= 3 60 
4 P 75 
| 3 §0 
85 
2 10 
I 
60 
4 So 
IIo 
5 95 
4 
I 15 
I oo 
I 25 
8 50 
5 00 
85 
2 00 
2 Ex. Stand. Marrowfats............ ...... 85 
I 00 
I 60 


THE Canning TRADE 


CANNED FOOD MARKETS—Continued. 


Baltimore Mew York Chicago 
PEACHES}{-No. 3 Selected, Yellow......... I 75 
Pies, Unpeeled............ 80 85 85 
I 25 I 30 I 30 
70 275 275 2 50 
4 25 4 25 3 50 
PEARS}-No. 2 Seconds in Water.............. | 
4 *» 3 Secondsin Water.............. 65 75 80 
Standards in Water............ 80 &5 
vINE- Extra No. 1 85 I 75 
APPLE* ” Grated ” on I 75 I 60 
* Stu.” 2 .... I 50 
” Hawaii Sliced Extra ” 2%..... 2 45 2 35 2 35 
és Grated Extra 2 I 70 I 70 I 65 
Shredded Syrup fo ..... ...... 6 50 6 50 
PLUMSt— Water a 7o 
RASPBERRIES§—Black Water No. —_ go 
Red I 05 
” Black Water”? Io ..... 5 75 6 25 
STRAW- Ex. Stan. Syrup No. I fo I 05 
BERRIES§— Preserved Sis 1 30 I 50 I 45 
Extra Preserved oc oe I 40 I 50 I 70 
Standard go go go 
Extra Preserved I...... 85-90... 95 
Preserved 80 go go 
Standard Water ”’ Io...... 5 00 5 15 5 50 
I 00 
3 00 2 60 
525 500 
80 80 
774 875 
157% I 60 
I 35 T 40 
SALMON~—Sockeye Tall 2 20 215 2 25 
2 20 2 40 
bi 142% I 45 
Red Alaska I 65 I 65 
Cohoe Tall I 40 
” Pink Tall 17% 
flats, I-lb.... 2 20 2 40 
” I 40 I 40 
sid 1 27% 1 40 
SHRIMPft-Wet or Dry No. I 70 t 85 


(Baltimore Shrimp f.o b. 


(+) Baltimore quotations week by Thos. J. Meehan & Co., Brokers 


(t) “ “ “ “  T. 6. Cranwell & Co., Brokers 
(§) “ “ “ “ “ E. C. Shriner & Co., Brokers 
“ “ “ “ “ Taylor & Son, Broaers 


New York and Chicago prices Corrected by Special Correspondence. 
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REGULAR AND SANITARY CANS 


F. O. B. SHIPPING POINT. 


Season 1912. Prices in effect January 1. Car load lots only. 


AMERICAN CAN CO. Coke Plate. K.S. Plate. 
No.1 cans, 1% inch opening.......... $ 9.00 per M $9.40 


cans, 2 I-16 43.75 
Solder Hemmed Caps, per thousand: 1% ‘inch, $1.00; 2 1-16 inch, 
$1.45; 2 7-16 inch, $1.80. 


OYSTER CANS Per M 

3 ounce 2-11-16 inch diameter 2-4 inch high $ 8.50 
2-11-16 3-% 8.75 
3-% 3-15-16 11.25 


WHEELING CAN CO. will quote prices on Cans on applica- 
tion at their Wheeling (West Virginia) office. 


CONTINENTAL CAN CO. Hole & Cap Cans. Extra Coated. 


No.1 Cans, 1% inch opening..f 9.00 perM. § .40perM. 
No. 2% “oe 2 Ie 16 ae 15.75 ae 
No. Jersey (5 in.) 2 1-16 in. opg... 

No. 3 Tall 5% in.) 2 1-16 in. opg...... 17.75 

No. 9 Regular Size 2 1-16 1n. OPE 11.50 

No. Io “ 42.00 ‘ * 


Solder Hemmed Caps, per thousand, 1% inch, $t.00; 21-16 inch, 
$1.45; 2 7-16 inch, $1.80. 


ey, Cans Plain. Enameled. 
No. I Cans, $10.55 per M. $13.55 per M, 
No. 2 14.26 “ 17-75 
No.2% ‘ ** 
No. inch 19,00 “ 
No. 3 “ 24.00 
Neto * 43.00 
SOUTHERN CAN CO. 
No. Came $ 9.00 per M. 
No. 3 Jersey, 5inch)...... 17.25 ‘“ 
No,.10 “ 21-16 42.00 “ 


Solder Hemmed Caps, per thousand, 1% inch, I 00; 2 1-16 inch, 
$1.45; 2 7-16 inch, $1.80. 


SANITARY CAN CO. PLAIN ENAMELED SPECIAL PLATES 
$10.50 $13.50 .40 
18,50 22.50 +75 
19.00 23.50 85 
19.50 24.00 85 
21.50 26.00 85 
43.00 53.00 1.75 
Terms: f.o. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 
STANDARD SIZES OF CANS. 
DIAMETER. HEIGHT. 
2 11/16 in. 4 in. 
3% «in. 49/16in, 
No. 2% — 4 in. in 
43/16in 4% ir. 
No. to 6% in 6% in. 
_CANNERS’ METALS. 
5 torotons 1to4tons 
PIG LEAD—Omahaor Federal 4 75 
4x% 8x10 
and Bar......... 23 22 21 
23 22 21 
= Wire Segments...... 23 22 21 
TIN PLATES. F. O. B. MILI 
14x20, 107 lbs, Base Bessemer Steel................seseeeeeeeeeees 3 75 
14x20, 100 lbs. Bessemer 3 60 
14x20, 95 lbs. ‘‘ Bessemer Steel 355 
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36 THE Canning TRADE 


Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


‘Machinery For Sale. 


For Sale.-—Three Huntley Mfg. Co. ‘‘Monitor’’ Pea 
Graders, complete. In good condition. 
Address ‘‘BLIND’’, care The Trade. 


For Sale.—1 No. 2 Knapp Labeler. 1 Slatted String 
Bean Grater. 3 Hand Apple Parers. 1 Bristol Tomato 
Filler. 1 Hawkins Capper. 3 German Kraut Cutters. 
1 String Bean Can Filler. Address W. V. P., care The 
Canning Trade. 


Seed Peas For Sale. 


For Sale.—690 Bu. 1912 crop, Horsford Market Gar- 
den Seed. Seed growers stock; machine cleaned, $4.50 
per Bu. f.0. b. Chicago Address, Inderrieden Canning 
Co., 332 River Street, Chicago. 


Wanted. 


A reliable process for high grade, dry packed, canned 
Kraut. Addiess, ‘‘WAB’’, care The Canning Trade. 


Seeds Wanted. 


We are buyers of old and low grade Pumpkin and 
Squash Seed. 
I. L. RADWANER, 


171 Broadway, New York City. 


FOR SALE 


A well equipped Canning Factory 200x70; Ware- 
house 30x60; Can House, for making cans 16x30; Rail- 
road runs between buildings. 
~~ Good location to put up all the tomatoes you want; 
can put one million cans a year of fine quality. Reason 


for selling—sickness. 
Address, ‘‘NEW JERSEY”’ 
Care The Trade. 


Make Money Selling! 
Save Money Buying! 


ON THE ONE HAND 


T the close of the canning season many packers see where 
they will discard certain machines or supplies to be re- 
placed by others before the next season. 
Don’t let this machine or supply lay around until rust and 
decay destroy half the value. Clean it up, put it in good condi- 


tion—and sell it, Now. Turn this depreciation into money, cash. 
A small ad. on the For Sale Page of THE Canning TRADE, 
will do this for you quickly and at small expense. 


ON THE OTHER HAND 


N the numerous changes being made in the canning factories 
throughout the country there is probably just the machine, 
supply or entire factory that you want—and which may be ob- 
tained at a great saving of money. State your wants (over a key 
if you wish) in the Wanted and For Sale Page of THE Canning 
TRADE, and you will find this seller, at a very small cost. 


THE TRADE 


BALTIMORE 
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THE Canning TRADE 


THE CAN 


What Some Users Say: STANDS STILL 


‘*We run for weeks and did not lose a can.’’ 

‘*No need for poor cans unless you want them.’’ 

‘‘We have the seamer running fine, have not lost a can in two 
weeks.,’’ 

‘*We run hundreds of cases and not a can lost.’’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being filled. 

The operator places the filled can, with the cover in position, on 
the conveyor on the left as shown. Thecan is taken under a header, 
where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built fer one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Gans 


A Great Success. Why Not Use Them. 


and 

The Improved Lock and Lap Side Seam for Open Top Double per Pending 

Seam cans was ORIGINATED, DEVELOPED AND PATENTED “sTEWARD” DOUBLE SEAMER, No. 6 

by us. With Automatic Feed For Round Cans 
We are the sole owners of this patent. 

All persons are warned against infringing this 


L. & J. A. STEWARD, Rutland, Vt. making or using sanitary cans with 


MORRAL BROTHERS Morral, Ohio 


Manufacturers of and Dealers in 


COMPLETE LINE OF CORN CANNING MACHINERY 


BEAD MORAL THE MORRAL CORN CUTTER Either single er double cut} 


OST simple in construction. 
OST positive feed. 
OST durable cutter out. 


RIGINAL 
NLY double cut cutter out. s 
THERS will try to follow. 
im ECUTS the corn at one operation. 


UNS smooth without clogging. 
ELIABLE in every way. 


DJUSTABLE to ali size of ears. 
BSOLUTELY the best. 
DOPTED by leading packers. 


| ARGEST cutting capacity. 


ARGE ears and nubbins cut without clogging. ; — 
EARN the MORAL and you will use no other. PATENTED 


It will pay you to write at once for prices and further particulars. Address, MORRAL BROS., MORRAL, OHIO. 


<< 


TESTIMONIAL 
Morral Bros. Morral Ohio. Eureka, IIll., March 22, 1912. 
GENTLEMEN :— 

We have used several of your Morral Double Cut Corn Cutters during the past two years and our experience with 
them has been so satisfactoy that we are enclosing our order herewith for eighteen more in order to replace all cutters of other makes 
which we now have and thus make our entire equipment at both plants of Morral Cutters. 

The principle advantage we find for your cutters is the feed. It takes ears of various shapes and sizes without strain 
on the machine, and what is more important without clogging the machine and thus saves both time and corn, both of which are espec- 
ially valuable in a canning plant. e also find that the cost of repairs for your machine is only one-third to one-fourth the amount 
averaged by other machines we have used. Yours very truly, DICKINSON & CO., by Richard Dickinson. D 
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38 CANNERS READY REMINDER OF 


MACHINERY AND SUPPLIES USED IN CANNERIES AND 4 
LIST OF RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. 8. Hull Mfg. Co., Baltimore. 
Sprague Canning Machinery Uo.. Chicago. 
American Compressor & mp Co., 
Baltimore. 


Books on Canning, Preserving, Etc. 
“A Complete Course in Cannin; $5.00 Post- 
paid. Address The Trade, Baltimore, Md. 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 


Boxes and Box Shooks. 
Canton Box Co., Baltimore. 


Boxing Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 
Jessup & Roberts, Philadelphia. 
Cc. W. Baker & Sons, Aberdeen, Md. 
Lee Brokerage Co., ew 
Wm. EB. Morgan, Aberdeen, Md. 
John M. Paver, Jr., Tedlanapetis, Ind. 
R. W. McCandless, El Paso, Texas. 
H. N. Fitzgerald, Suffo’k, Va. 


Cans and Solder Hemmed Caps. 
American Can Co., New York, Baltimore, 
Chicago, San Francisco. 
Boyle Can Co., Baltimore. 
Commesntel Can Co., Syracuse, Chicago, Bal- 


tim 
Johnson-Morse Can Co., Wheeling, W. Va. 
P. J. Ritter Conserve Co., Philadelphia, Pa. 


Sanitary Can N. Y. 
Southern Can Co., Balti 


Making Machinery, Dies, Presses & Tools. 
(Crimpers, Testers, Seamers, etc.) 
Co., Salem, 4, 
BE. W. Bliss Co., Brookiya, 
Max Ams Machine Co. t. Rue, _ fa & 
John R. Mitchell Co., ‘Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Torris, Wold & Co., Chicago, Ill. 


Can Markers. 
Perfect Can Stamper Co., Xenia, Ohio. 


Can Marking Ink. 
A. B. Macneal, Baltimore. 


Canners’ Supplies. 

Ayars Machine Co., Salem, N. J. 
Brown-Boggs Co. Hamilton, Ont. 
Geo. E. Lockwood Co. Eemetctess. 
A. K. Robins & Co. Baltimore, d. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicage. 

enry R. Stickney, Pertland. 


Can hi Machine. 
Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chicage. 


Cap Placing Machines. 
E. M. Lang Co.. Portland, Me. 


Capping Machines, Power and Hand. 
Ayars Machine N. J. 


x K. & Co., Baltimore, Ma. 
L. & J. A. Steward, "Rutland, t. 
Canning Machinery Co., Chicage. 


Capring Steels. 
EB. M. Lang Co., Portland, Me. 
Geo. E. Lockwood Co., Philadelphia. 
Handy Capper Mfg. Co., Baltimore. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons, Baltimore. 


@inclair Scott Baltimore. 
Slaysman & Co., Ba 
Sprague Canning ae Co., Chicago. 
Stevenson & Co., Baltimore. 

H. R. Stickney, Maine. 

Geo. W. Zastrow, Baltim 


Catsup Machines. 
Brown-Boggs Co., Hamilton, Ont. 
Wm. S. Kern, Wilkes-Barre, Pa. 
Sinclair Co., Baltimore. 

Sprague Canning Machinery Co., Chicago. 

Consulting 
W. L. Hinchman, Haddonfield, N. J. 


Corn Cookers, Fillers and Mixers. 


Corn Huskers, Cutters and Silkers. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Mor ral, 

Sprague Canning Mach. Co., Chicago. 


Cranes and Carrying Machines. 
rague Canning Machinery Co., cage. 
Geo. Ww. Zast Baltimore. 


Crates, Iron Process. 
Morral Bros., Morral, O 
_ Renneburg & Sons, Baltimore. 
K. Robins & Co., Baltimore, Md. 
Spr ue Machinery Co., Chicago. 
Zastrow, Baltimore. 


Disinfectants. 
Bannerman Chemical Co., Syracuse, N. Y. 


Engines, Bollers, Fittings, ete. 
Renneburg & Sons, Baltimore. 
K. yy & Co., Baltimore, Md. 

Co., Baltimore. 


Filling Machines—All Kinds. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, 
A. K. Robins & Co., Baltimere, "Md. 
‘annin, Machine cago. 
enry R. Stickney, Portiand, Me d, Me. 


~ 


Fire Pots. 
Co., Salem, N. J. 
. W. Bliss ute” Brooklyn, N. Y. 
a 8. Hull Co., Baltimore. 
B. & Bons, Baltimore. 
A. K. Robins & Co., Balti mere, Md. 
H. R. Stickney, Sortinnd. 


Flux. 


oO. 
BE. Philadelphia. 
A. K. Robine & “Baltimore. 


Gas Machines. 
Cc. M. Kemp Mfg. Co., Baltimore. 


Hoisting ana Carrying Machines (see “Cranes 


and Carrying Machines’). 
C. 8. Harris Co., Rome. N. Y. 


Insurance. 


Exchange, 
Manager.) 


Kerosene Oil Systems. 
J. 8. Hull Mfg. Co., Baltimore. 


Kettles, Process and Jacketed. 
Geo. EB. Lockwood Co., Philadelphia. 
Scott Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Edw. Renne burg & Sons, Baltimore. 
Geo. W. Zastrow, Baltimore. 


Labels. 
Calvert Litho. Co., Detroit, Mich. 
R. J. Kittredge & Co., Chicago. 


Labeling Machines. 
Burt Machine Co., Baltimore. 
Brown-Boggs Co., Hamilton, Ont. 
Fred H. Knapp Co., Westminster, Md. 
Morral Bros., Py: 


A. K. Robins & Co., ore, Md. 
Lacquer. 
Burt Machine Co., Baltimore. 


John G. Maiers’ 
Seely Bros.. Blaine, Wash. 


Burt Machine Co., 
Seely Bros., Blaine, W 


Oyster Machinery. 
Edw. Renneburg & Son, Baltimo 


ore. 
Sprague Cannin, Machine Co., Chicage. 
Geo. W. Sestrev, Baltimore. 


Paring Machines, Apple, ete. 
Sinclair Scott Co., Baltimore. 


Paste. 


Fred H. Knapp Co.. Westminster, Md. 
Burt Se. Baltimore. 


Patent Atturneys. 


Hdw. 8. r., Washin 


n, D. C. 
G. H. & W. T. 


oward, Baltimore. 


Pea Separators or Graders. 
Brown-Boggs Co., Hamilton, Ont 
Huntley Mfg. Co., Silver Creek, 2 
Edw. Renneburg & Son, Baltimore. 
Sinclair Scott Co., Baltimore. 


Pea Vine Feeders. 
Brown-Boggs Co., Hamilton, Ont. 


Pineapple Machinery. 
B. J. Lewis, Middleport, N. Y. 
The John R. Mitchell Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
ae & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 


Pulp Machines. 
Bpewe: -Boggs Co., Hamilton, Ont. 
Wn. S. Kern, Wilkes- Barre, Pa. 
Sinclair Scott’ Co., Baltimore. 


Sanitary Cans. 
a Can Co., New York, Baltimere, 


Continental’ Can Co., Chicago, Syracuse, Bal- 


t 
Sanitary Can Co., Freeport, N. Y. 
(Indianapolis, ridgeton.) 
L. & J. A. Steward, Rutland, 


Sanitary Can Machinery. 
B. W. Bliss Co., Brooklyn, N. Y. 


Max Ams Machine Co., Mt. Vernon, YX. 
L & J. 


A. Steward, Rutland, Vt. 
Torris, Wold & Co., Chicago. 


Seeds. 


D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicago, Til. 


Sieves and Screens. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicage. 


Scalders, Tomato, etc. 


Ayars Machine Co., Salem J. 

Huntley Mfg. Co., ‘Silver 
Morral -Bros., Morral, O. 

Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicage. 


Solder and Metals. 
Brooks Solder and Metal Co., Baltimore. 


Solder Cap Hemming Machines. 


Bliss Co., Brooklyn, N. Y. 
M. Lang Co., Portland, Me. 
Torr, Wold & Co., Chicago. 


String Bean Machinery. 
Huntley Mfg. Co.. Silver Creek, N. Y. 
B. J. Lewis, Middleport, N. Y. 


Wipers, Can. 
Machine Co., Golem, J. 
Bros. Morral, O. 
K. Robins & Co., Baltimore, Md. 
Sprague Canning Machinery Co., Chicage. 


Storage Warehousemen. 
Waken & McLaughlin, Chicago. 


: 
Lacquering Machines. 
Morrai Bros., Morral, O. 
og A. K. Robins & Co., Baltimore, Md. —— 
ee Sprague Canning Machinery Co., Chicago. 
= 
| 
Max Ams Machine Co., Mt. Vernon, N.Y. 
timere. 


THE Canning TRADE 


CANNERS’ 


ASSOCIATIONS 


Communications should be addressed to the Secretaries in all instances. 


Association 


President 


Secretary | 


Other Officers 


National Canners’ 


Balto. Canned Food Ex. 


Canners’ League of Cal. 
Illinois Canners’ 
Indiana Canners’ 


lowa Canners’ 


Maine Canners’ 
Michigan Canners’ 
Minnesota Canners’ 
Mo. Valley Canners’ 
N. Y. State Packers’ 
Ohio Canners’ 


Southern Canners’ 


Tri-State Packers’ 
Utah Canners’ 


Virginia Canners’ 


Western Canners’ 


Wisconsin Canners’ 


Can’g Mch’y & Supplies 


Nat’! Canned Food and 
Dried Fruit Brokers’ 


Nat’l Kraut Packers’ 
Nat'l Pickle Packers’ 


Amer. Specialty Mfrs. 


Puget Sound Salmon Cann’rs 


Ss. F HASEROT, 
Clevelana, O. 


ALBERT T. MYER, 


L. F. GRAHAM, 
San Jose. 

J. W. McCALL, 
Gibson City. 
CHAS LATCHEM, 
Wabash. 

M. W. JONES, 
Vinton, 

B. M. FERNOLD, 
West Poland. 


FRANK GERBER, 


Fremont. 


M. H. HEGERLE, 
St. Bonifacious. 


R. B GILLETTE, 


Martonville. 


JAS. P. OLNEY, 
Rome. 


F. M. SHOOK, 
Urbana. 


B. A. CRADDOCK, 
Humboldt. 


W. O. HOFFECKER, 
Smyrna, Del. 
J. G. M. BARNES, 
Kaysville. 
J. L. MOOMAW, 
Cleverdale. 


E. F. TREGO, 
Hoopeston, 
A. M. BELLACK, 
Columbus. 


THOS. A. SCOTT, 
Cadiz, O. 


JOS H. KLINE, 
Cleveland. 


P. J. CLAUSSEN, 
Chicago. 


WM BALLINGER, 
Keokuk, Iowa. 


WALTER H.LIPE, 
Conajoharie, N. Y. 


T. J. GORMAN, 
Seattle, Wash. 


FRANK E GORRELL, 
Belair, Md. 


W. F. ASSAU. 


H. P. DIMOND, 
San Francisco. 


RICHD. DICKINSON, 
Eureka. 


CHAS. MARTZ, 
Arcadia. 


GEO. W. DRAKE, 
Dexter. 


HORACE F WEBB, 
Portland. 


J. R. O'DELL, 
Shelby. 


F. W. DOUSHITT, 
Big Stone, S. D. 


L. I. MOORE, 
Oregon. 
A. R. HATFIELD, 
Utica. 

Cc. C. MCDONALD 
Elyria, Obio. 
FESTUS RHODES, 
Whiteville. 


C. M. DASHIELL, 
Princess Anne, Md. 


B. F. HARRINGTON, 
Ogden. 


H. A. SHAVER, 
Troutville. 

F. F. WILEY, 

Edinburgh, Ind. 

CHAS. VOIGT, 
Sheboygan. 


J. A. HANNA, 
Cadiz, O. 


JAS.-M. HOBBS, 
Chicago. 


W. W. WILDER, 
Clyde, O 


F. A. BROWN, 
Chicago. 


L. H. SOULE, 
N. Y. City. 


W. I. CRAWFORD, 
Seattle, Wash. 


B. M. FERNOLD, 
West Poland, Me. 


F. A. TORSCH, 
L. LANGRALL. 


F. F. STETSON, 
JAY DEMING. 
E. F. TREGO. 


WM. SMITH, 
Delphi. 


O. MITCHELL. 
H. C. BAXTER 


W.A. GODFREY,.V. P. 
Benton Harbor. 


J. S. STATLER. 


W. P. HARRINGTON 
Dearborn. 


A. R. HUNT, 
E. S. THORNE. 


W. W. WILDER, 
Clyde. 


J. C. SAUNDERS, Jr. 


E. GREENABAUM, 
R. S. FOGG, 
C. T. WRIGHTSON. 


R. STRINGHAM. 


W.C SMILEY, 
¥. 


G. B. CHATHAM, 
A. M. JOHNSON. 


L. A. FABER, 
H. KRONAU. 
H. C. GILBERT. 


W. H. ERDRICH, 
Bellevue. 


C. A. MONAGLE. 
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ENAMEL LINED PACKERS’ CANS 
SOLDERED AND SANITARY 
ALL SIZES 


CONTINENTAL AUTOMATIC DOUBLE SEAMER 


Machine Floor Space, 4 feet 


8 inches by 5 feet 10% inches. 


THE CANS STAND STILL 


FOR CLOSING SANITARY CANS 


CONTINENTAL CAN CO. 


SYRACOSE BALTIMORE CHICAGO CANONSBORG 
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